—

HOSPITALITY & TOURISM
INTERNATIONAL CONFERENCE 2017

Gonference Proce

Organizeglbusit Thani College
29 NovemB®bDecember 2017 D

dusit thani
college

Bangkok, Thailand

e




Published by

Dusit Thani College

1 Soi Kaent®mg to Seacon'Square '
Nongbon, Pravet, Bangkok Thailand 1025(

dusit thani
college

Copyright © Wit Thani C&@edehe respective authors
All rights reserved

Partne®&ponsors

2

ECOLE HOTELIERE
University T ——

ACCREDITED MEMBER

pumgorss)  IRShroT  NESS-
- O i i i

BOCUSE

PA-'I;[\ Tsuiji DUsit \/

Pacific Asia Travel Association Osaka:-Toky - France PN T ERDAC ORI I CEB

THAILAND CONVENTION
& EXHIBITION BUREAU

<O
!
00

wf 189
=)

\\\\1
-
. 23194

: & Sasin !

\‘4?' WORLD “. | center for ?.I —
L ATION Qd%ll]_ Sustainability &’74 § ini
SOCIETIES — | Management U s S S ot




Committees

Event Chair

Professor Sarote PhornpEapha, Ph

President Dusit Thani College

Director of Dusit Education Thailand Operations

Event @hair

Professor Dimitrios Buhalis

Head of Department of Tourism and Hospitality & Director of eToursismlat
Faculty of Management

Bournemouth University

Event Organizing Committee

Kanjana Hannon

Dusit Thani College

Chirawut Kanogart

Dusit Thani College

Pichaya Noranitiphadungkarn

Dusit Thani College

Yupin Patarapongs@nt, Ph

SASIN, Graduate Instiesschdusiistration of Chulalongk@rOUDi@esiyO O
Pattarawan Prasarnpdich, Ph

SASIN, Graduate Institute of Business Administration of Chulalongkorn Ur
Kreangchai Rungfaihai, Ph

Dusit Thani College

Puttithorn Jiray([3, Ph

Dus Thani College

Sasiphatr Pitirote

Dusit Thani College




Research Paper Committee

DrP&ttarawan Prasarnphanich

Sasin Graduate Institute of Business Administration Chulalongkorn Univer
Assistant Profes$idkamol Wisetsri

King Mottigkuniversity of Technology North Bangkok, Thailand
Assistant Profes@iubaporn Kobjaiklang

Rattana Bundit University, Thailand

DrT@wan Vigripat

Rattana Bundit University, Thailand
DrT@nompong Panich

Rajamangala University of Technoddyailhadyabu
DrApitep Saekow

Stamford International University, Thailand
DrS@vanid Vatanasakdakul

Macquarie university, Australia

DrSGwichit Chaidaroon

University of Technology Sydney, Australia
DrMototaka Sakashita

Keio Business School, Japan

Pradssor Dimitrios Buhalis

Bournemouth University, UK

DrBétty, COung

KAIST College of Business, South Korea
DrPGttithorn Jirayus

Dusit Thani College, Thailand




International Scientific Committees

Professor Kaye Chon

Dean and Walter Kwok Foteskdran Rriernational Hospitality Management,
School of Hotel and Tourism Management,

The Hong Kong Polytechnic University

Professor Cihan Cobanoglu

Endowed Chair Professor of the College of Hospitality @itiT&Qurism Leade
Director ofM&Center for Hospitality Technology and Innovation,

The University of South Flordariza€4S6SM

Editor of the Journal of Hospitality and To&#sHT Technology

Professor Nigel Hemmington
DeatBaculty of Culture and Society
Pro ViEdarellor International
Professor of Tourism

Auckland University of T&thhology

Professor Fevzi Okumus

Professor in the Hospitality Services Department,

Rosen College of Hospitality Management,

University of Central Florida

EditenChief of thermatiional Journal of Contemporary Hospit&lGHWanageme




International Advisory Board

Professor Dimitrios Buhalis
Bournemouth University

Professor Carlos Costa

University of A@airtugal

MrP@&olo Cuccia

Gambero Rosso Holding Spa
MrR@gnar Fridriksson

World Association of Chd\@dcketies
DrA@nés Giboreau

Institute Paul Bocuse, France
DrMario Hardy

The Pacific Asia Travel &#sbaiation
Perry Hobson

Taylgr University

Cathy Hsu

The Hong Kong Polytechnic University
Andrevones

Sanctuary Resorts

Alex Mavro

The Corporate Responsibility & Ethics Association for Thai Enterprise
Wiendu Nuryanti

Universitas Gadjdd GWdagyakarta
Yateendra Sinh

Lausanne Hospitality Consulting SA
Yoshiki Tsuji

Tsuji Culinary Institute




Table of Contents
Page
A Review of Biological Activity of Thai Turmeric and and Pandan Leaves and its
Implications to Human Health
KristinEMANQUNAAYAQ. ...........cceemeemeemees s ceemeeemmeemens et semeemmesmmsnmns e s emmnnes Des

Awareness and Implementation of Green Prastice®miiHes Meetings
Conventi@m Exhibiti@#$C EQus8ih&ase of Phuket, Thailand
Florence Anjali GariiT @ighiporn Jarumaneerat........ooeeeeeeee v eceeeceeennn 16

Chedi Hoi Temple, the Religious Tourism Destination of Pathum Thani Province
Noppadol DharaWanlj.........ccceccceeeres s s icceemmmmccmee s eeeemmmmmmms s emmmeennmnn 20

Community Participation ynBimmestManagement in Loei Province, Thailand
Wisissak Udommala.........coceeee oo eeeemcccceee s e e mmmmmnn e e DO

Creative Tourism in8halse@tudy of Experiential Tourism at
Baan Nam @uvewnunityin Trat Province
Maneerat ArOONIUNGSAD. ......cccmmcemmeereeesimcmmmmcemmmms e e s smmmemmmmemmmmss e s smmmmemnclb O

Culinary Experience in Tourism NDepbitetiom Between Tradition @h@Modernity
Insights from The Tehkérordl Touristic Market

Thanya Lunchaprasith........ooceee e eemmccceeeee e emmmmmmne D
Do Tourists Expect Travel Organizations to Be-®oGiallyrdedpbmsisieApproach
Montakan ChubChuwONg...... oo e cceemmccenmme e emmeee B

EMBRIConceptual Design model for Special Events in Gracious Hospitality in Thai ci
Inelepth Literature Reviews
Jenasama Srihirun and Sasiphatr RitirQte. e 2.

FactoffectirngposureTtavdhformatior@fonder anthirdier Chindsasts
Travelling to Thailand

Susaraporn TangtengBenatDT rakansiriwAipity®t eelapattana

and Assistant Prof@&@eapitat Sregongsang......eeeceece.vveceeeseenees . L.

Gracious Hospitality in Thailand in the View of Foreigners
DrCBudkayapud Char0enPONg.....ceoeeeeeeceeeecvecceemeecmeesseessesmesmeeenees . 100...




Table of Cont@ts)t '
Page

GuidelineBtonoting Gastrdoonsgyinrough Thai Cooking Schools in Bangkok
Natnar&enith, Nontawan Faasekistikanok Saowapawong......ceeeeee-.. 1@...

Homestay Tourism toward The Philosophy of Sufficiency Economy
Jantiwaan®ati and Jutima Baanmee......ccccceeeee v iceeeecceeeee e vemeeeeeea 1B

Investigation of Gastronomybkeunisiialand's Street Food
Chakrit Srisakun, Watit Intuluck, Chudkayapud Charoenpong.and.AKkt#lesh Trivedi

Key Factors in Delighting FemdiB &3 fassipadBagloBa
Taron Apithanasitthikul........coceeee e eeeemmceemmeee e eeeeeee L T

Marketing Mix Factors Effecting Consumers Decision to dine at Italian Restaurant in
Jaruphant JIrAYUS..........cooceemce s ceecccccemmmmcet s ememmmmcmemmmme s smmemmmmmmnmmms L

Optimizing the Applications of New Technologies in Restaurant Shaping the Future «
ChamaipoimaBam...............occeece s eecccceemcmcr s ememmmcceemmmme e e emmmnn LB

Perceived Credibility of Celebrity is the key tdOudstismgant&ns on Social
Networks

Panjapat ChanthaWUt.........ccccee e smccceem e e L)
Perceived Risk on Qdi@hanear
Chamaiporn DejlertprayOon.. ... ccceeereeeseeemmmmcceeee s e e s smewmmmmmmmmee oo LB

Relationghipong VisB@sographic Characteristic, Spaafebpiae Quality
purchasing decision in Ayutthaya province

Kawinpob SagpuBbrapol Khattiyasuwan........ccceceecceeeeevvvieceeecceee W LB
Seasonality in Tourism in Thailand

Varaporn Kukiettikulchal.......oooooceeee oo ceememcccemeece e LB
Service Marketing Mix Affecting to GasitotiatitrAguttbiaya, Thailand
Nutrada Maimala...........ccccceeeeeeeeei s emccceeeeeen s emmmcceeeeeenn s s emmmmeeeeeenes LD,

Service Quality in Tlailand 4
KananuragkSmysingfl HoareGA ........oovevveceeeemee s cemeemeemeeee e 20




Table of Cont@ts)t '
Page

Social Media and Mobile Service on Travel Experienti@\@tres piusging Tourists
Review and Perspective

Apichart Tilokskulchai and Somruthai. Saantayatran.............cccceeeeee.... 22..

Sustainable of CorBasmityr o@i&@mase study in Baan Pong Huai Lan, Chiangmai Provil
Pattamapirat Buntanaseth.......coceee oo ceeeemcmccen e 2

The Concept of Green Marlstamghbiitdy Bdiarketing

Tinnanat Techinakarawin...... .o ieeieceemmmmmmmee e ceeeeemmmmmmeee e eeee e 2D
Thdifference of Gender on The Level ahRisHifre Sledpgaing

Chamaiporn DejlertprayO0n.. ... cccceemmcceee et mmmcemmmmmes e e en s LoD

The Mediating Effect of Organizatichaeh8enstiprSiyes and Organizatio®al Performa
A Case Study of Hospitality Industry in Thailand

Chakrit SrisakuDyAfadit INIUILCK. .........en e e 2
The Model Development of Spa Businesses in Thailand to Create the Competitivene
Thanawan SIttithal...........ccoeeeeeeeee s eeceeeeeee s eceeeeeeeme s e e e e 2 D

Therare Significant Differenc®eBeiwee Credibility of Endorser Epidrasimers
Intention of Hotel R&amalNetworks
Panjapat Chanthawlt ... e e e e 20

Using an Extended Theory of Planned Behaviour to Explore a Behaviour Towards Fc
of Bangkok Youths
Sumeth JuNSUtNANPQ) ... ... e eecceemccc s ceemmmcen e e e emmmne e XD

Using Data Mining Technique to Predict Injg@tisfiacta T tawiatss Bangkok
Street Food
Visawat ROSWALN..........ccccceemmmceeee s immmmcesmmmnnsre s mmmmmnssmmmnnssss s smsmmmmnnsnmnn: 2B

Working FEE@ptoring and Developing Possible Strategies through Organization Devel
Intervent@Dfdd Touristanagement Students' Academic Performance Achievement
Improvement in Nigeria

Olukemi Adedokunrzagholu...... . ceeee a2 280




A Review of Biological Activity of Thai Turmeric and and Pandan Leaves
and its Implications to Human Health

Kristine L .Mangundayao

Dusit ThaniCollege
E-mail addresskristinemangundayao@dsacth

Abstract
Thai Traditional Medicine is now becoming of great importance in the country where
it uses its natural herbs and plants in the production of useful medicinal olriptitsiland,

common lerbs and spices are not only used in its famous Thai cuisine dishes but also now
being refined to production of useful products such as soap, capsule, mouthwash, balm,
hemorrhoid remedy and aroma therapy sf8ayne of the herbs and plants that have bsed u

in manufacturing these are based on turm@@arcuma longaand PandanugPandanus
odoratissimu} This paper reviews the biological properties and compounds present in these
plants responsible for its effectivity and efficiency as medicBessed orits antinflammatory
properties, turmeri¢Curcuma longahas high potentialities of relieving digestive symptoms
and diseaseOn the other hand, Pandan(RBandanus odoratissimugontain the unique

compound known as eugenol which assists in curingioflammation and acts as breath
freshener

Keywords: Curcuma longa, Pandanus odoratissimus;iaftdimmatory, Traditional Medicine

Introduction
Thailand is one of the Southeast Asian countries known for its long history of using
medicinal plants thatam offer considerable pharmaceutical potentilsas found out that

this region owes a vast biliversity of its natural flora and holds a great opportunity on
discovery of novel biologicalkgctive compound@ee and Houghton, 20D3.his has led to
development of new studies on application of these helpful plants in diagnosis and medicine
Thai Traditional Medicine or TTM is the name entitled to Kingdom of Tha#aodn system

of applying traditional medicine in diagnosis, therapy, treatment or gienef disease3his

also involves the preparation and production of Thai traditional medicines from important
herbal plants that has contributed in the business for many. Waajispeople began to use

herbal medicine for treatment of various symptoms @iseases and health promotion since
Sukhotai periodntegration of Thai Traditional Medicine, nd) .

From generation to generation, Thai traditional medicine has been focusing on many
factors that contribute in improving a per¥mverall healthHealh professionals aid in

dissemination of new information and most esftctive treatment options using herbal
medicine in Thailandstudying this can help in expanding access to relevant and affordable
treatment optiong his is somehow related to someeas in Thailand that cannot meet an
expense of paying local medicifigaditional medicine presents a promising opportunity to
connect the gap between those in need and the available sBeiiog available in the

surrounding physical environment, thedbcommunity may prepare these herbal plants for
treatment in severalays such as tea, tincture or filtr&eing inexpensive, it can be performed

with minimal training with multiple benefits granted to individu@lewe et al 2009 .




The healing propéies of various plants and herbs have been recognized by humans
and are widely utilized for smart consumptiBpecific botanical species may act as analgesics,

antimicrobials, ansinflammatories, immune stimulants, adiarrheal, digestive aids and
fertility regulators(Plotkin, 2000 .

Application and use of these herbal plants in humantaday activities can be
administered in various forms and preparatiDepending on their purpose, majority of pkant

based materials are now used as decoctioeathat has been prepared through prolonged
boiling and soaking of the harder plant parts such as branches, twigs, bark, roots or the entire
plant par{Halberstein, 20068in Thailand, processing these plants has refined to production of

useful productsrad manufacturing which are based on turm@iorcuma longgnd Pandanus
(Pandanus odoratissimys.

Turmeric(Curcuma longais popularly used as a spice in Thai cooking especially when
it3s fresh due to its mild and does not have a shargdtbiteud ®lor-deeply orange imparts a
bright yellow appearance when added to fitsdlelicate flavor is extensively being loved by
the southern region of Thailand and extensively sued in curries, soufrsedtilishes, fried
foods, snacks and dessest through ages, it has been sought as a medicinal herb due to its
stimulant and tonic properties, amilammatory and antliarrheal propertief.ohaunchit,
1995 Flowers of PandanyBandanus odoratissimjemre commonly used in Southeast Asia as
part of pefumesIn Ayurvedic tradition, this plant releases essential oils extracted from its
highly scented speci®hind, 2014 and is very useful in treating headaches, earaches and
rheumatic painsSince ancient times, this plant was also used for flavorings@and as an
ideal breath freshen@urmeet and Amrita, 20}5.

Based on the growing popularity of using medicinal herbs and plants in Thai traditional
medicine and products, this paper is aimed at reviewing the biological properties and activities
of Thai herbal plants namel@urcuma longandPandanus odoratissimukheir potential uses

and applications will also be discussed highlighting the main bioactive compounds found on
each plant

Turmeric (Curcuma longalL. )
Curcuma longaa perennial herb anshember of the Zingiberacedgingen family,

grows to a height of three to five feet and is cultivated extensively in Asia, India, China, and
other countries with a tropical climatedia is the worlé largest producer of turmeric in the

world with 937%of the total worlé& production and is cultivated in 150, 000 hectares in India

The highest diversity of this plant is concentrated in India and Thailand with at least 40 species
in each area, followed by Myanmar, Bangladesh, Indonesia and Vigfietawudhan et al

2012 It has oblong, pointed leaves and furstghped yellow flower&umar, 201} .

Turmeric is an essential spice all over the world with distinguished humatt igse
popular in riceeating people of Southeast Asia and Hidona as conichent and spice
(Velayudhan et gl2012 It adds color and flavorin@his rhizome adds color, flavor and taste
to various dishe€ommonly, it has been also used as a natural dye in the weaving industry and
is now replaced with synthetic dy@side fran this, turmeric is now being used medicinally
as boiled, cleaned, and dried, yielding a yellow poWtemar, 201} .

Turmeric is a commonly used pigment, spice and nutraceutical in foods due to its
intense yellowish color, unique flavor profile and bgital activities(Prasad et al2014 .

Curcumin is the major bioactive component in turmeric and it consists of three related




lipophilic molecules that have a number of phenolic groups and conjugated double bonds
(Heger et aJ 20194 Curcumin, a polypheni, is an active principle of the perennial herb

Curcuma longécommonly referred to as turmeyithe major curcuminoids present in turmeric
are demethoxycurcumin, bisdemethoxycurcumin, cyclocurc{fchi et al, 1993 On the
other hand, commercial mumin contains the major components namely curcurid ©46,)
curcumin l(~17%6and curcumin 11(~3% Ravindran, 2006 .

Curcumin has unique potentialities of relieving symptoms of the extremely common
gastric disorder known as irritable bowel syndraiB&) This condition is characterized by

abdominal pain, alterations in bowel habits and stool, frequency, and poor quality of life and
appears to be causally associated with antibiotic use and inflammatory inf€ctionmiris

antHnflammatory properés and therapeutic benefits have been demonstrated for a variety of

gastrointestinal conditions, including dyspepsig]icobacter pyloriinfection, peptic ulcer,
irritable bowel syndrome, CroPndisease and ulcerative colifisirenka, 2009Reptic ulce

diagnosed patients who have taken the drug 5 times daily an hour before m&&ipat 4nd

before bedtime for 12 weeks have shown significant absence of the disease symptoms at a
minimum of 4 week#rucksunand et a00J) In randomized pilot studse respondents were

asked to consume the tablets of turmeric extracts daily for 8 weeks and the IBS symptoms have
improved significantly after treatme@undy et al 2004 .

Research shows curcumin is a highly pleiotropic molecule capable of intenating
numerous molecular targets involved in inflammat@urcumin modulates the inflammatory

response by dowregulating the activity of cyclooxygena8dCOX-2), lipoxygenase, and
inducible nitric oxide synthas@NOS)enzymes, inhibits the production thfe inflammatory
cytokines tumor necrosis factaipha(TNF-U), interleukin(lL)-1, 2, 6, -8 and-12, monocyte
chemoattractant prote(MCP), and migration inhibitory protein; and dowagulates mitogen
activated and Janus kinagésel et al 2009 .

Curcumin significantly improves survival and colonic morphology, dampens local
cytokine and chemokine production and reduces mucosal neutrophil infilti@tiocumin

modulates inflammation by downregulating genes involved in oxidative stress and fasisgen
pathwaygAli et al., 2012 Curcumin has also shown to act as an interfesgignaling inhibitor

in colonocytesThe intestinal epithelium, an essential component of the gut innate defense
mechanisms, is profoundly affected by interfemrwhich can disrupt the epithelial barrier

function, prevent epithelial cell migration andund healing, as well as prime epithelial cells
to express major histocompatibility complex class Il molecules and to serve as nonprofessional
antigenpresenting cellMiduraKiela, 2013 .

Table 1.Bioactive compounds of EnHerbs and Spices
Medicinal Plant  Bioactive Compound Referencé)

Curcuma longa 9 Curcumin with major curcuminoids such Kiuchi et al, 1993
demethoxycurcumin,
bisdemethoxycurcumin, cyclocurcumin




Pandanus § Terpinemol and Uterpineol, baezyl Raina etal2003

odoratissimus benzoate, viridine and germacrene B ¢
mi nor ¢ onst icaryoghylénshb-

gurjunen, leden and geraniol
1 pyridine  alkaloids, pandamarilacten 'ne Wealth of

1(C18H23NOg), pandamarilactone India, 2001
31(C19H25NOy), pandamarilactone
32(C1gH21NOszand 2acetytl-pyrollidine

Pandanus(Pandanus odoratissimys

Pandanus odoratissimlsim is an Indian Ayurvedic plant belonging to the family of
Pandanaceae which contains about 600 spéGrskar et al, 199 distributedmainly in

subtropical and tropical regiofi$e plant is commonly known &sewdain Hindi, 2Jmbrella
treein English andKaethake&n SanskritTypically, it is commonly distributed in India over
coastal districts and in Thailand, this specie has lk@@wn as seashore screwpiMainly,

this plant grows in forest habitat or near sea shregberger, 2003The most suitable level

for its growth is at sea level of &et while it can still grow at an elevation of 1970 {Ratina

et al, 2009 This plant is also being praised for growing quickly and withstanding strong winds
and droughty salty spraysis an ideal material used for living fences, coastal windbreaks and
is planted for soil stabilization and an ornamental g@mné¢mspidecom, 2A5) .

This dioceious shrub is densely branched with copious aerial rootdtsvidaves are
caudate acuminate, glacous greenl®0 cm long, curvaceous margin with ascending spinules
(toothed spadices, axillaries, terminal, simple, branched, clothéd Mafy spatheslowers
are small crowded on a catkin like spadix and its bran€edterjee and Pakrashi, 200he

male inflorescence of kewda is valued for the fragrant smell emitted by the tender white spathes
covering the flowerd he oil from Kavda flowers has relatively high solubility in wai{e2%)

hence great care must be taken to control the rate of distillation in order to isdtate it
estimated that about 35 million flowe(s3500 tonyare processed annually to produce
fragrance andlavour materials worth 400 million rupe@mnonymous, 1996The peculiar

sweet fragrant smell of kewda flowers is considered mainly due to the presence of a major
constituent, Zphenyl ethyl methyl ethéAnonymous, 196 .

As per Ayurveda, it is useffin treating headaches, earaches and rheumatic. fjags
also commonly used as breath freshef@nemspidecom, 201% breath sweetener,
preservative in rice made foods and flavoring foods since ancier(finoeymous, 1966This
has been mentioneas a plant that restores health, strength and over albeiall of an
individual (Chemspidecom, 201% Pandanus odoratissimusas helpful biological properties
such as arriral, antiallergy, antiplatelet, antinflammatory, antioxidant and antitumt has

been known for curing oral inflammation which may be related to the expression of
inflammatory cytokines including HL b a key mediator of various immunological and

inflammatory phenomefIL-1 fcan stimulate the expression oblland prostdgndin E2
(PGEJfrom human gingival fibroblas{Kida et al, 2005 In a study conducted by Londonkar
et al 2010, the antinflammatory activity ofPandanus odoratissimusas investigated by

carrageenamduced acute and formafinduced chronic pawdema models in rafBhe plant




extract showed significant amtiflammatory activity peaked at 3 hours causing an inhibition
for increased model§he mechanism of action &andanus odoratissimus associated with

the inhibition of histamine, serotonamd prostaglandins synthesis where chemical constituents
were extracted using methanolic extracts of glasidonkar et al 2010 .

Due to its fragrant smell and aroma, this plant has made contributions in the production
of mouthwash, breath freshenedabreath sweetener produtttsvas found out that the natural

oils coming from the flowers d?Pandanus odoratissimusntain terpined-ol andUterpineol

to an extent of 18%and 83% respectivelyOther components recorded were significant
amounts of benzyl benzoat@10%,) viridine 8.8%)and germacrene E8.3%)The minor

const it ue-ocatyaghybeneb-gurjuaen, leflen andeganiol were 1248 times more in

natur al oi |l t han mar ket oi l w hihujeaea ganillme r an y |
g e r a n i 4adurolena weresd times more in the natural @laina et aj 2003 .

This plant is also considered for containpaential sources of bioactive compounds
which acts as a natural antioxidadnias a high antioxidant potential as observed in both DPPH

scavenging assay and reducing capdagikumar et aj] 2009 Root extracts of this plant have
a high positive caelation with phenolics and flavonoid conteMgthanolic extracts from its

leaves have been reported by possessing moderate activity of antioxidant enzymes such as lipid
peroxidase, catalase, superoxide dismutase and glutahoowi®nkar and Kamble, 20) The

leaves contain the pyridine alkaloids, pandamarilactd@gH23N0O.), pandamarilactone
31(C19H25NO4), pandamarilacton82(C1sH21NOs) The aroma compoundaetyklpyrollidine
has been identified from the volatile oil of the |@dfe Wealth of mdia, 200} .

Conclusion
This review had shown the medicinal properties and benefits of tur@@ncuma

longa) and PandanugPandanus odoratissimyusontributed in Thai Traditional Medicine
Bioactive compounds of these plants have high potentiaiitié®ating variety of diseases

This has extended the purpose and uses of these herbal plants not only as food stuff but also as
a medicineWith further research and investigation, there will be more extensive applications

that can be done to use them fooduction while taking care of human health
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Abstract
This study aims at investigating the gap between green practices awareness and
implementation in the Meeting3dncentives Conferencesnd ExhibitiongMICE)industry in

the case study of Phuk@hailandas a business tourism destinat®lobally, the Tourism and
Events industries are both growirgfudies show that they can have negative impacts on the
environmentn this context, an increasing number of green practices guidelines arepgelvelo
from public, private and publiprivate organizations to help the MICE industry stakeholders
minimizing negative impacts on the environmdnt Thailand, a public organization, the
Thailand Convention and Exhibition Bure@UCEB), was funded in 2004 #i two main
missions 1)ir(creasing MICE revenue ar@)enhancing longerm global competitiveness and

capabilities via supporting the Thailand MICE industry to follow international standards such
as those recommended by the International StandardiZatgamization|SO) .

Phuket being one of the most popular destinations in Thailand, the purpose of this
research was then to appraise green practices awareness and implementation among
organizations stakeholders in the MICE industry at Phiketaceto-face interviews were

conducted to collect qualitative data from August to October .ZD4@ populations were
identified between the 13 organizations the respondents work)fdestination Management
Companies(DMCs), Event Management Compani¢&MCs), Professional Conference
OrganizergPCO9and(2)Hotels and ResorfBhe results reveal that Phuket MICE stakeholders

are aware of and implement green practices, but a gap exists due several reasons such as
respecting the cliertanquiries for a best expence in this serviceriented industry

Keywords: Green practices, MICE industry, Phuket, Business tourism destination,
Sustainability

Introduction
Events can be a powerful motivational tool for both organizers and tourists, and figure
prominently in thelevelopment and marketing plans of most destina@msgina, 201)7The

roles and impacts of planned events within tourism are well documented, and are of increasing
importance for destination competitivenegst it was only a few decades ago thevent

tourisn® became established in both the tourism industry and in the research community, so
that subsequent growth of this sector can only be described as spedtaetda008 The
international tourism demand remained healthy in 2016 regardleks whtious challenges
According to the latest UNWTO World Tourism Baromeforld Tourism Organization
UNWTO, 2017, international tourist arrivals and influxes increased B%d® reach a total of
1,235million. Around 46million more international trzelers (overnight visitory were




estimated last year compared to 20M3ailand knows a global growth of tourism since 2007
According to the World Tourism and Travel Cour{2017 the dérect contribution of Travel

& Tourism to GDP was THB1,2%bn (USD36.7bn), 9.2%of total GDP in 2016 and is forecast
to rise by B%in 2017, and to rise by.®4a, from 2012027, to THB2,708bn (USD769bn),
14.3%of total GDP in 2027The Thai Ministry of Sports and Tourism statistics show a growth
+8.66%from intenational arrivals from 2016 and 2QIlRegarding business tourism cities

ranking worldwide, Bangkok, capital of Thailand, was ranked from number 16 in 2015 to
number 12 of world in 2016, with number of meetings reaching 121, marking tlsehagiyest

volume performance since 2012 according to the International Congress and Convention
Association(ICCA - International Congress and Convention Associatidome, 2017 .

Nevertheless, Events and Tourism industries can have negative environmental impacts
on the destinationin a changing world where sustainability becomes a serious objective for

societies, including Thailand, it is observed ftinaustrial green practices appear to be an
emerging concept in tod®yscenario as global warming and social resjbditgiconcerns are

growing International standards of environmental management are also em@ngitegies in
organizations are considering these isstias study tries to focus on the degree of awareness
and implementation of green practices in RHUWICE Industry

Objectives
1.To assess the level of awareness of green practices among Phuket MICE stakeholders

2. To identify the actual green practices that the Phuket MICE stakeholders are
implementing

3.To highlight any obstacles encountered tplement green practices

4.To compare differences between awareness and implementation of green practices in
Phuket MICE industry

Literature Review
The term2MICE? is the acronym for Meetings, Incentives, Conventiqros

Conferences Exhibitions(Du Plesis & Saayman, 2017; Marquer & Santos, 2016; Sandy Sou
& McCartney, 2015; Vaid, Kesharwani & Kumar Dubey, 2PIfiemeetingis an event which

brings together several attendees in the same location for conferring or carrying out one activity
(Fenich, 208) .The participants attend educational sessions, socialize, participate in

discussions, or attend other everiilse meeting can be unplanned and happening for one
purpose, or can be organized on a set pafterannual meeting Incertivérefers to a event

as part of an agenda and given to its attendees as a reward for a prior performance, scheduled
by an organization for employe¢lAPCO: The International Association of Professional

Congress Organisgr2017 Incerftive traveél or t(ip)is thesame concept, but involves a travel
(Fenich, 200% A 2conventiodis an event where a group of members meets to accomplish a
specific and common goal, which differs frorfireeeting Ch@n & Maier, 201PThe objective

can be social, civil, economic, orlgic. Exlibition$are events which can have two purposes
(Fenich, 200%to build and maintain a network with other businegsesinesso-busineskby

visiting exhibits or in the objective to develop public relationships, sales, marketing buy
displayng products or promotional materialn the hospitality industry, international

exhibitions are larger and call&kpositiond Ch¢n & Maier, 201D .




The MICE industry is part of two major industri€srst, by definition, it is part of the
Events industryBerridge(2011) presents the event genre of event management other than the

MICE events and explains that MICE events can be organized in conjunction with many events
genres such asbusiness and corporate events; cause related andrdisidg events;

entertainment and leisure activities; festivals; government and civic events; marketing events;
sports eventsThe author adds that the MICE attendees can usually also experience a large

range of activities planned around the initial event they particifiaése are part of a program
set up by the organizer and are usually related to leisure and social adéateslinners,
teambuilding activities, tours, or partipgdMICE events can be held for domestic as well as
international visitors, and both matk are growindgMarais et al 2017 Thus, as the events
involve traveling, the MICE industry is also linked with the Hospitality and Tourism industry
The MICE industry is part of Business Tourignthe of Hospitality and Tourisjand Service
Oriented(Smagina, 201)7 The MICE travelers are differentiated from other tourists for two
main reasonfChon & Maier, 201PQn the one hand, they are traveling in groups, so their size
(number of participants, stay duration, number of events scheduled and ineeblles a
booking of accommodation and other facilities such as vehesorganizer or suppliers must
reserve space in advance and negotiate packages which sometimes include other @ctivities
the other hand, the groups have a specific funchmleed, the business tourists travel for
defined purposes such as decisions making or networking, and follow a defined schezlule

MICE industry, niche of two growing industries, is also linked with other sectors such as
business, trade or financ&he orgaizations of such events and trips are good for the

organizers, but are also an important revenue for the host desti(tagina, 2017 The
stakeholders in the MICE Industry are varidusone destination and other than the supplier
side, the types okemployers can becorporate travel agencies; event organizers, both
professional congress organiz@P€£09 or event management companieMCs); hotels and
resorts; destination management compari®MCs); incentive houses; transportation
businesses; coewtion and visitor bureausVBs) and trade associations; convention and
exhibition centergChon & Maier, 201D .

Tourism and Events can both have negative impacts on the enviro(ivtase &
Macovei, 2014; Kim, Hlee & Joun, 20L6-or minimizing MICE negtive impacts on the

environment, a growing number of resources are developed to help the organizers planning and
managingtgreeni events and related activiti€®@eSilets & Dickerson, 2008These resources

are usually guidelines which can be used as ahpalll stakeholders involved in MICE to
have green practice§hese guidelines are elaborated from different organizations type and

size nongovernmental organizations, associations, or governméhts issues addressed
concern the whole process of théQ& planning and managemehrt Thailand, the Thailand
Convention and Exhibition Bureau also provides online guidelines for green meetings

For the United Nations Environment PrografJNEP) and the International
Organization for Standardizatidi5O), the purpose of implementing green practices is to

maximize the positive impacts and minimize the potential negative ones while planning and
delivering MICE eventgUnited Nations Environment Programme, 2012; I1ISO, 20TBe
benefits suggested by these orgatians are environmental improvements, best business
practices including resources use reduction and costs cut, social benefits for the local
community, and reputational advantage Thailand, the TCEB promotes MICE green




practices implementation as arjetiive of guiding the country to becorfgeeenet, as well as
become a leader in the Asian regidrhe particularity of Thailand is that the concept of
sustainability strategy is based on the-safficiency philosophy of the late King Bhumibol
Adulyadej(TCEB, 2019 The most common themes raised in the guidelinespalieies
implementation; communicatigimternal and externplevent material and products; suppliers
and partners, water and energy efficiency; waste manage@e#&en practicésin the MICE
industry, refer to policies, procedures or acts done by the ésepgdiers to minimize negative
environmental impact§he MICE green practices, suggested by the different guidelines, are
an integral part of the planning, management, and opesatif the eventBor example, when
providing drinking water to the attendetseliminate polluting singlese of plastic bottles, it
is better to use water pitchers and reusabd®mipostable cups inste@kSilets & Dickerson,
2008 Green practicesan then be simple changes as well

Research Methods
In order to evaluate the awareness and implementation of green practices for Phuket as
a business tourism destination, a qualitative survey covering thirteetoflace structured

interviews of fifte@ respondents was conducted between August and October 2017 in Phuket

To obtain inputs from different areas involved in the organization and operation of MICE,
interviews were conducted with two groups of stakeholders from different kinds of
organizationsl)Destination Management Compan(@sCs), Event Management Companies

(EMCy), Professional Conference Organiz?€09 and (2) hotels and resorts with MICE
servicesThe thirteen organizations were selected by searching on different websitesHisting t
Phuket MICE stakeholders such as the Thailand Convention and Exhibition BUCEER) or

the Thailand Incentive and Convention Associaffd@A) To guarantee accurate information

and choose the most suitable persons answering the interview qugstipusive sampling
was appliedThus, four criteria were setl) I6dustry : The respondents currently work for

organizations who organize or operate for MICE events and activifiggocation: The

organizations have a physical address in Phuket andipegstiCE events and activities in
Phuket;(3) Relevance of answerd he respondents have sufficient experience and knowledge

on organizing or operating MICE events and activities to answer the interview questions,
meaning that they have managerial posgj¢#) Cross-cultural limitation : The respondents

can understand and speak English

The DMCs, EMCs and PCOs were contacted by direct telephonic communication as
the list of these organizations with a MICE service in Phuket is lir@tednd fifteefj Forthe

hotels and resorts with MICE services and facilities, which are much more numerous, emails
were sent in a first time asking for interviews requdstsn, for both groups, the organizations

who accepted to be interviewed chose the date, time, andgfléite meeting according to
their availability In total, thirteen facéo-face interviews were conducted including seven

DMCs, EMCs, PCOs and six hotels and resdttey took place for the most at the respondent
workplacetenand some were done in eafthreg For most of the interviews, one person was
answering the questionlever) but for two interviews, two persons were present and
respondedThe interviews were all recorded with the respondgmesmission and lasted
between thirty minutes tane hourData saturation was reached at this poirgjragar answers
were received from multiple respondents




The interview questionsvere designed according to existing guidelines for green
practices in MICE events and activiti€aus, they were divied into one introductive part and

three main sections to reach the research objectB@sed on the responses, follap
guestions were formulated when necessting introductive part consisted in geneéxaarm:
up® questions aboufl) the respondentsinformation position, gender, nationality, age,
professional and educational backgrounds @é2)dthe organizatiorfspositioning date of
creation, type of MICE events, facilities, and organizational process for Ml@&Hirst set of
corpus questions coneexd awareness of green practicdsfinition of green practices,

perception of the implementation in the MICE industry, organization commitment, training,
and external communication on green practicients and attendeedhe second set was

about the etual implementation of green practicesganization certification, material and

products provided to the attendees, origin of material and products, suppliers selection, water
and energy efficiency, and waste managemidm third and last set of quesiefocused on

the challenges of implementing green practices with two main ptietproblems faced by
the organizations to implement green practices, and the solutions to overcome them

To analyze the data, the interviews oral content was first traesicrhen, inductive coding
of themes was done from the data obtained witerjudgereliability. Four sections were

designed following the four sets of interview questions, except that the solutions given by the
respondents to implement green practiwese moved from the last sectighallenges of green

practices implementatigmo the second on@wareness of green practirda each section,
categories and subcategories were organized, arranged and filed from the codifthenits
tables gatheringhe data are structured in four columns

1.(Subcategory;

2.Percentage in Group 1;

3.Percentage in Group 2;

4.Percentage in the whole sample

The results are presented in the next sectuith, quotations to support the tables numbers

Results
From the 15respondents from the IBganizations, a small majority is less than
36years oldTable 1), 40%are between 36 and $8ars old and only% 1 gersonis between

51 and 65 ears old The respondents are thus quite young considering their managerial
positionsRegarding the gender, &dre males and 34@are females, which is representative of
the Hospitality and Tourism industry with hitgrvel positiongNickson, 2013 where women

are most represented in ldevel positionsOnly 20%o0f the intervievees are noithai, which

shows that some foreigners are stakeholders in the MICE industry and take part of the
organizations decisiemaking The respondents have mostly studied in undergraduate and

postgraduate progran®&7 Different paths can lead toanagerial positions in the Events and
Tourism industriesAs for the dates of creation of the different organizat(@able 2, all of
them were founded less thany&ars agar his information related to the development of these

types of businesses in et is well in line with the global growth of the Tourism industry in
ThailandWTTC, 2017 .




Table 1 Respondentnformation

(Sub)category Group 1 ( %) Group 2 ( %) Sample( %)
Age
2035 500 571 530
3650 375 429 400
5165 125 0 70
Gender
Female 125 571 330
Male 875 429 670
Nationality
Thai 750 857 800
NonThai 250 143 200
Highest Level of Education
Bachelor 750 571 670
Master 125 286 200
Other 125 143 130

Table 2 Organizationdnception
(Sub)category Group 1 ( %) Group 2 ( %) Sample( %)

Year of Creation

19982002 286 0.0 150
20032007 286 333 310
20082012 430 167 310
Since 2013 00 500 230

Regarding awareness of green practices in MICE industry, all respondents had a clear
definition of green practices in the MICE industiyable 3 and 615%recognized that the

organizations they work for are responsible and act to reduce negative environmental impacts
About internal communication to the employees%938stify that theirstaff is explicitly

requested to follow green practices, through specific training or by drawing their attention on
the importance of reducing environmental footpriinis interesting to notice that the way to

communicate is significantly different deimg on the group#t appears that small companies

like DMCs, EMCs, PCOs use informal communication and large Hotels and Resorts prefer
going through a specific trainin@ne DCM respondent saiVe2dod provide much training




about green practices to ostaff. But we tell our staff to save energy, and to recycle, at least
for the paperWe try to maximize not using the papéanother from a hotel answeredVhen

we do orientation for the new employees, we have normally full 2 days training, but we add
one day for green orientatiolVe give them knowledge about Green Globe, Green Hotel and

what we do in our hotel, what are the practices that we organize in every department in the
hotel, so they will know why the department asks them to ddtikia pdicy in the hotelBut

we do it for the environmemtvery year, we set at least two classes, from trainers, two programs

for green implementation programs and sustainability programs to train the employees here
to get more knowledge about the environnaewt updateS he green implementation program

is not for new employees only, it is for everybody who works here, at least two times per year
The size of the organizations might be an explanation of this diffetaed@MCs, EMCs and
PCOs count no morehan 50staff, whereas hotels and resorts count at leastpéople

Nevertheless, even if the way of informing is different, the willingness from both types of
organizations remains the saifer the external communication, 3%said they advertise their

green practices, but differences can be observed depending on stakelh@lpeesrs that the
clients are the ones the most solicited, especially for the gri838% Regarding the solutions

to implement green practices in MICE, all intervieweesduade ideas, which is a very positive
result Different suggestions were ma@me respondent, director of an EMC, thinks/érall,

they have to be as a city, you know Phuket, they have to contribute themselves to join as a team
or as a unity all over theities3Another interviewee working for a hotel had different solutions

2If they want to do it green practice, one thing is that we have to change the mindset of the
customer also Shdéuld be setup like this from the school, not just, when they loakd ey

should know that if you use the full setup, what is happening after that, where the plastic bottle
goes, where the water goes, where the paper. @esnuse nobody thinks of thiot much

practice from the school even | studied for the lasgeldls, it is not just focused on tR@ther
solutions were to involve the clients with pricirtggo hotel and resorts managers said that for

using more electricity, the clients should pay more, or offer promotions to the guests whose
wish is to go’greene® Some interviewees recognized a lack of information, and that they do

not know where to find itThe solutions suggested from the sample concelnddstry

association and leadership, education, information, communication, and development of
facilities.It seems that a large majority of the stakeholders, including the staff, is aware of green

practices




Table 3 Awareness of green practices

(Sub)category Group 1 ( %) Group 2 ( %) Sample( %)
Perception 1000 1000 1000
Organization Commihent 571 66.7 615
Internal Communication 857 1000 923
Informal 714 333 538
Training 143 66.7 385
External Communication 857 1000 923
AttendeefSuests 429 66.7 538
Clients 833 66.7 692
SuppliergPartners 286 16.7 230
TCEB 143 16.7 154
Solutions 1000 1000 1000

Concerning the actual implementation of green pracficasle 3, 462%have specific
standards and rules and@@have green certifications or are in the process of having bise
represents a minority of the sal®mpgOne EMC respondent justified saying that for a small
company, it was not worth it because it involves too much time andTestsame respondent
showed that he already implemented many green pradtickesms that the organizations who
have greempractices are not all aiming being recognized by any staridadnost significant
topics about green practices implementation conebctricity saving100%,)waste reduction
(92.3% pand choice of local produc{g6.9% )Most of the respondents meniexd about cost
saving while implementing green practic€36.9% ) suggesting that green practices
implementation in Phuket can reduce caStse EMC Assistant Even Director saificttially,
we doit promote, | mean in my company, the green evéusin the practical way, if
something is linked to the green events or sustainable, that will do a cost Baviogr events,
we use the online registration, application for the attendees, so ligpdohany paper, which
can be costlyit appears also thahoosing local products and material, a part of being cheaper,

are also chosen to give the attendees a special local experience, especially concerning the food
and beverageThese results show that most of the organizations concretely apply green

practices




Table 4 Implementation of green practices

(Sub)category

Group 1( %)

Group 2 ( %)

Sample( %)

Standards and rules
Certification
Green Policies
Green or social activities
Choice of prducts
Certified orgreenetproducts
Local products
Choice of SuppliefBartners
Green
Local
Network
Pricing

Quality of servies and
products

Safety

Transportation

Electricity Saving
Air-Conditioner
Lighting
Other

Water Saving

Clearing and Cleaning

Waste Reduction
Digital technology use
DonatioriSales of products
General waste reduction
Recycling System
Reuse of products

Costs saving

143
143
0.0
571
85.7
429
571
1000
571
429
571
714
714

143
429
1000
857
857
429
0.0
714
85.7
714
143
286
857
714
857

833
500
333
16.7
1000
333
1000
833
16.7
500
0.0
00
00

00
66.7
1000
833
1000
167
333
333
1000
333
333
333
1000
833
66.7

462
308
150
385
923
385
769
923
385
462
308
385
385

1.7
538
1000
846
923
308
154
538
923
538
231
308
923
769
769




The results of obstacles faced to implement green practices in MICE events and
activities are organized from the highest to the lowest mentioned(balele 4 They show

that seven main obstacles are encountered, starting by the respect @nti$eedguiries and
decisions being the most importaf@2 3% ) Thus, the quality of service and customer
satisfaction seem to be the drive of the indusirye respondent of the first group salth&as

to be, everything has to be in line with the gaaid objectives of our clientSo, iés hard to

say from our sidewe try to save the costs that we can save, we try to save the energy that we
can saveé Another explained As4 told you, we déhinvolve to much in the green practices

because our cliestwhen they make a decision they most focus on the costing, and facilities of
the hotel, and the budget for this ¢h&n interviewee working for a hotel with convention

center addedrhat is difficult to say because in the Industry of tourism, we hdeide what
request customer¥hen many times customers do not request for giidey are requesting
for enjoying®These testimonies indicate that the MICE industry, being seovieeted, is still
mainly focused on the cliedatisfactionpasicaly budgeting and enjoymerithey also show
the lack of awareness from clier(@®.2% ps well as of partne80.8% )Other obstacles were
mentioneddifficulties to communicat€53.8%,) necessity to import produc{s3.8%,) costs
(385%,)difficulties tofollow standard$30.8% and lack of informatior23.1% )it is interesting

to note some inconsistency from some interviewees about costs, as, claiming this point as an
obstacle, they recognized nevertheless that green practices implementation coutthtsave ¢

One EMC manager mentionetflo3t of the time the cost will be too high as well to go green
on some points, like the decorations becausedstly and the big companies have to manage
their budge® Another very interesting point was revealed by botel manager Beéause if
they pay more, it is not the correct way, righthey want to do the green practices, we have
to regenerate to the green packag@be green package price should be lower than the full
packagelf you want the full setup, okalgut if they want to have the green standard, you go to
get a drink in the back of the meeting room, a pencil overthewe do talk to the customers

Sir, Madam, we have green practices in this event, so could you please get the drink in the
back andthe question which comes backaty? | paid morélt shows that sometimes green

packages are more expensive than standard ones, but the service is of pooreMhaality

respondent did not explain why the green package was more expensive, but lenaliing
about abusive green marketifgom the cliers side, it can be understandable that paying a

higher price for a green package compared to a traditional one and having a less quality of
service can seem unjustifidd summary, it seems that aliakeholders recognize difficulties

in their implementation of green practices for several different reasons

Table 5. Obstacles of implementing green practices

(Sub)category Group 1 ( %) Group 2 ( %) Sample( %)

Clients enquiries 1000 833 923

Externallack of awareness 1000 500 769
ClientsGuests 857 500 692

Suppliergpartners 571 00 308




Table 5. Obstacles of implementing green practigasnt )

(Sub)category Group 1 ( %) Group 2 ( %) Sample( %)
Difficulties to communicate 571 500 538
Need for imported products 429 66.7 538
Costs 429 333 385
Difficulties to follow standards 286 333 308
Lack of information 286 167 231

Conclusion and Discussion
The results of this survey show that the Phuket MICE stakeholders are awartk of a
implement green practicesAwareness is shown by the communication done by the

organizations, both internal and external, and their commitiiaetpractices implemented,
which allow costs saving, concern mainly electricity savipgrticularly lighting, waste
reduction(especially recycling systenand choice of local productsrom the two groups

studied, both in charge of organizing and operating MICE events and activities, despite their
willingness of goinggreenet, some difficulties are encounéel to implement green practices,

which creates a gap between awareness and implementation of green piaafipesrs that
this serviceoriented industry offers a specific experience in function of the clientpiiries

Thus, it must organize, managead operate MICE events and activities accordingly to the
requests, even if some green practices are set. &side some problems are handled, the

respondents seem to have ideas of how to face those chall&@ogés exist helping the
stakeholders t@go greenet, such as guidelines from recognized international or national
organizations, but it seems that they are not known by the ones the most caridewscer,

the overall results are positive in Phuket

Recommendations
1.0ne recommendation would beeorganize discussions to exchange experiences, via

meetingdor example, between the local stakeholders, both private and public, for a better
common industry understanding

2. Another recommendation would be to suggest these organizations to joiaterare

local association to promote Phuket as a tourism destirsatierby side, while acting for both
social and environmental issues

References
Berridge, G 201() Events design and experienicendon Routledge, Taylor & Francis

GroupChon, K & Maier, T. 2010 Welcome to hospitalityanintroduction Clifton
Park, NY:Delmar

DeSilets, L, & Dickerson, P2008 Green Meeting$iosting Environmentally Friendly
Events The Journal Of Continuing Education In Nursjin8% 9), 388 389
http: dk.doi.org/10.392800220124008090101

Fenich, G 2009 Meetings, expositions, events, and conventldpper Saddle River, Bl
PearsoffPrentice Hall




ICCA - InternationalCongress and Convention Associatidhiome 201(7) Iccaworldorg.
Retrieved 25 Octoer 2017, from httpsvwiv.iccaworldorg/

IAPCO: The International Association of Professional Congress Organ9 lapcoorg.
Retrieved 15 October 2017, from htygwiv.iapcaorg/

ISO (2012 Sustainable events with ISO 20121

Kim, J, Hlee, S & Joun, Y. 201 Green practices of the hotel induskpalysis through
the windows of smart tourism systdnternational Journabf Information
Managemen6(6), 13401349 http: dk.doi.org/10.1016j.jinfomgt.201605.001

Krugman, G & Wright, R. 20Q(7) Global meetings and exhibitiot$oboken, NJ. John

Wiley & Sons
Marais, M, Du Plessis, E& Saayman, M201(7 Critical success factors of a business

tourism destinatiorSupply side analysiscta Commercjil7(1) .
http: dk.doi.org/104102acv17i1423

Marques, J & Santos, N201© Developing business tourism beyond major urban centres
the perspectives of local stakehold@murismandHospitality Managemen22(1), 1-
15.http: dk.doi.org’1020867#thm.221.3

Ministry of Tourism & $orts 201(7) Motsgoth.Retrieved 15 October 2017, from
http: wwiv.motsgoth/imots_en5imainphp?filenameandex

Moise, D, & Macovei, Q 2014 Green EventsThe New Responsibility of the
OrganizationsRomanian Journal of Marketing(3)

Nickson, D 2013 Human resource management for the hospitality and tourism industries
London Routledge

Sandy Sou, K& McCartney, G 2015 An Assessment of the Human Resources Challenges
of Macads Meeting, Incentive, Convention, and Exhibit(MiCE) Industry. Journal
of Human Resourcas Hospitality & Tourism14(3), 244266.
http: dk.doi.org/10.10801533284320151002067

Slocum, § & Lee, S 2014 Green ICT practices in event managemease study approach
to examine motivation, management aisgdl return on investmemtformation
Technology & Tourisnl4@), 347362 http: dk.doi.org/10.1007s4055801400193

Smagina, N201(? The internationalization of the Meetinghcentives Conventionsand
Exhibitions (MICE)industry ts influences on the actors in the tourism business
activity. Journalof Economicaand Managemen®7, 96113
http: dk.doi.org/1022367em.201727.06

TCEB. 2019 Thailand Sustainable Events Guide

United Nations Environment Programn291(2 Sustainable Evea Guide

Vaid, J, Kesharwani, $& Kumar Dubey, A 201(7) A Study of MICE Tourism Dynamics in
Auto Expo 2016Global Journal Of Enterprise Information SysteB{4), 71
http: dk.doi.org/10.18311gjeis201615776

World Tourism Organization U017 UNWTO Tourism Highlights 2017 Edition




Chedi Hoi Temple, the Religious Tourism Destination
of Pathum Thani Province

Noppadol Dharawanij
College of Tourism and HospitalitiRangsit University
E-mail addressdharawanij@gmaitom

Abstract
The study had purposesl.to study Chedi Hoi temple in Buddhism activities to be

promoted as Buddhism center of Pathum Thani provinde; &udy Chedi Hoi temple in
spiritual activities to be promoted as spiritual center of Pathum Thani provitcest@dy the

neals all Thai visitors that visited Chedi Hoi temple to promote the temple as a religious
tourism destination

Researcher used two methods; the first one was qualitative method by interviewing; the
groups of people which wefgthe abbot, 10 Buddhist mosks nuns and 10 staffs who worked

in the temple; 2he owners of food and beverage shop, souvenirs shop, fishes anéfturdles
shop and herbal medicine shop in Chedi Hoi templeNgmen sukllistrict, Ladlumkaew
district, Pathum Thani province; aniti3e officer in the Cultural Office of Pathum Thani, the
officer in the Tourism and Sport Office, Pathum Thani, Head ofNgmren SukDistrict
Administration Office and his consultaihe second method was quantitative technique by

using questionnaires 810 sampling which were Thai tourists; people who living in the
community nearbythe statistical analysis in frequency distribution, average, percentage and
standard deviation; hypothesis testing®ySJone sampletest also used

As a result, theesearcher found as the following
1.Tourists and people come to visit Chedi Hoi constructed by ancient oyster shells dug
up from the ground, its construction was the unique Mon style .dflaréover, there were 2

Buddha images made in late Ayudhaya gestyle and Khmer influenced style of art which
are very impressive

2. There wagliversity of religious tourisnactivities: especially Buddhisnactivities ;
and ritual activities in the temple which became mainly target of the temple
3.All local peqle who live nearby the temple and tourists from all regions of Thailand
came to the temple according to religious and ritual ceremonies reasons

The temple therefore became very famous and popular among all Thai people and their
purposes to come to Cheadoi temple were to do their religious and ritual ceremonies which
made them morally and encourage their moratel one sampletest represented visitérs

purposes was religious ceremonies in high l€¥et4.20) and visitor8activities were creed
ceremoniegncantationin high level(Xx=389) .
Keyword: Religious ceremony, Ritual ceremonies and Religious Tourism

Introduction
Tourism is an important role of counsyeconomic and social devplaent because

tourism can make country income up to sdoigon Baht The trend of tourism in future also
point out that the number of tourists will be increassernational tourism can bring more
income to the country and can fix state deficit paynmstause of state defidomestic
tourism stimulates the production investment and services to the employment and distribute




income to all regions in every carddnited Nations World Tourism OrganizatidiNWTO
predicted that in 2020 B.the number binternational tourists will be more than 1,600 million
and the total income will be more than 100 trillion Baht

There is diversity of tourism resources which are beautiful unique Thai culture and
Thainess attracts many foreigners visit Thail@fee income of the country become more

extension until 1982 ®.become number 1 ever sin@odnlert Chittangwattana, 2005,)25

Nowadays, tourism can be divided into 2 types according to sustainable tourism
(Boonlert Chittangwattana, 2005, -12) as the folleving: Social Cultural Tourism and

Ecotourism

Pathum Thani provinde connected to Bangkok and there are many tourism attractions,
however, there still fewer visitors for 3 reasdnthere is no big capacity tourism resource 2

The distance between Bgiok to Pathum Thani province is in short distance aithée is
little motivation to attract tourists to come

Table 1 Comparative number, average stay and income of Thai visitors, tourists and
excursionists between 2014 and 2015

January to December

2014 2015 A( %)

Visitors 1,117,845 1,277,729 + 0
Thais

Tourists 3910 435,392 1 D
Thais

Excursionists 726,783 8423,37 1 ®
Thais

Average stay(day) 209 02 -
Thais

Income (Million Baht) 1,422 1,659 1 D
Thais

Source: National Statistical @ice, Ministry of Digital Economy and Socie® 051Pathum
Thanihttp: servicensagothihsowebistatseriestatseries2Btmi

Most of Thai tourists visited Pathum Thani province is traveling from Banger
purposes to visit Pathum Thani provirneas for leisure, the motivation Thai citizens because
of many interesting places and the distance to trékele are many temples in Pathum Thani
province like other all provinces in Thailand because Buddhist temples were places where
Buddhist monks hatb do religion activities and hearénter of all Thai Buddhist peoplehe
origin of Thai arts such as music, custom, classical dance, rituals, believes come from temples
since the old day until nowadaysnong temples in Pathum Thani, Chedi Hoi temples wa
outstanding one and became the destination chosen by all Thai visitors and tourists for their
Buddhism and ritual ceremonigstp: wwiv. binarynowcom July 10, 20156 .




Table 2 Important tourism resources in Pathum Thani Province

Natural Tourism Historical /Cultural RecreationGeneral
Tourism
1. Phai Lom Temple 1.The Supreme Artist Hall ~ 1.Dream World Amusement
2.Rangsit canal 2.Chedi Hoi Temple Park
3.Pathum Thani Old City Hal 2.National Science Museum

3.Tai Market
4.Science Center for
Education

Source: Tourism Development Department Ministry of Tourism and Sports @¥t&ral Pait
http: wwiv.binarynowcom

Chedi Hoi temple covered the area of24acreq113 Raijlocated at 73 Moo 4, Ber
Ngoen sublistrict, Ladlumkaew districtPathum Thani provinc&here were many tourism

attractions in the temple, the most revere and unique of the temple is Chedi or Stupa constructed
from million yeafs oyster shells in Mon style of akt the present day, the abbot order to take

it down andhe new one with 59 meters high will be repladeat only the Stupa but there are
many interesting objects to see such as the principal Buddha image RaraeBuddha
Naruemit Rattana Chana Manaitated from the original one in Na Phrameru temple,
Ayudhaya province and the other Buddha image ndrmaangpor Buddha Mongkol Nimiin
Khmer influenced style als®here were also many places and activities worth to see and to

participate in the temple such as merit making, offering to Buddhist monks, prisstegng
to Buddhist monks chanting, meditation, especially creed ritual ceremoniesearcher

studied all these details which became the religion tourism destination of Pathum Thani
province

Objectives
1.to study Chedi Hoi temple in Buddhism adties to be promoted as Buddhism

centerof Pathum Thani province
2.to study Chedi Hoi temple in spiritual activities to be promoted as spiritual center of

Pathum Thani province
3.to study the needs all Thai visitors that visited Chedi Hoi temple tmgiethe

temple as a religious tourism destination

Literature review
Researcher used 4 main concepts as the followmgism concept; Cultural concept;

Cultural Tourism concept; and Temple as a tourist attraction

In tourism concept, tourism defineeniporary movement people from one place and
usual life to another place for doing activities with convenience and comfort provided to serve
that needMason, 20085) and tourism aims holidayass popular individuals, cultural and

religion, education, spbrand recreation, historical and special interests, hobbies, visiting
friends and relatives, business, and conference and congoaggdert Chittangwattana, 2005,

12)In Chedi Hoi temple, travelers, tourists or excursionists can come to do many types of
activities




Culture is the beliefs, customs, arts,,&ita particular society, group, place, or time; a
particular society that has its own beliefs, ways of life, art, @way of thinking, behaving,
or working that exists in a place or organizatigguch as a busingssOnling
http: wwiv.merriamwebsteconydictionaryculture accessed 25 Augl3) According to the

definition, temple is a tangible; religion ceremonies are intangible simultaneously, when people
come to the temple they come to sedabauty of art and architecture and also do their religious
ceremonies or something el€miltural tourism is history and culture study method through

travel which emphasize in developing wisdom, creativity, environmental and cultural respect
(Chanwit Kastsiri, 1997 1-10) The European Association of Tourism and Leisure Education
defined cultural tourisnthe traveling of people to cultural attraction which they cannot find or
see in their usual life, this kind of traveling is education and experienksmgder self
satisfaction and fulfillmenihis type of tourisncomposesf archaeological evidences and
museum, architecture art, handicrafts, traditions and customs, music, literature, believes,
cultureln Chedi Hoi temple, there is diversity of cultiliattractions to draw attention to people

to come

Temple is religious place to do religious ceremonies which the area composes of
permanent building for paying respect and religious activikeésé Art Department, 1996)
Thai temples are the placéhere in the old day, people come to study and listening to the
chanting, therefore, temples are the place where all arts, architecture, artifacts and so on are
very well preserved and nowadays become important places and wort/Cioeseéloi temple
is ardinary temple but there are plenty of art, architecture and many others to see and also for
studying

Chedi Hoi temple is the complete place to become religion tourism resource of Pathum
Thani province

Research Methods
Researcher used 2 methodstfa research as the flowing

1. Qualitative methodresearcher used interviews to be the study tools by purposive
sampling technique to the groups of people which wigrine abbot, 10 Buddhist monks, 5
nuns and 10 staffs who worked in the templeth2 owners of food and beverage shop,
souvenirs shop, fishes and turtlesod shop and herbal medicine shop in Chedi Hoi temple
Bor-Ngoen sukdistrict, Ladlumkaew district, Pathum Thani provincettg officer in the
Cultural Office of Pathum Thani, the afér in the Tourism and Sport Office, Pathum Thani,
Head of BoMNgoen Sulistrict Administration Office and his consultant

Researcher used triangulation for data validation ®yfveying the area to compare data
obtain from government officers and loga¢ople 2 Observation without participating to
collect data and)3Data collection in different time such as week day, week end and holidays
etc

2. Quantitative methadresearcher used questionnaires to be a study tools by accidental
sampling technique t® sampling groupsl) Thai tourists for 310 persons who came to visit
Chedi Hoi temple during December, 2014 to November, 2015)@@anhabitants who came
to the temple during December, 2014 to November, 2015 the study tools are in frequency
distribuion, average, percentage and standard deviation; hypothesis tes{i8§®$ One
sample {test is also usegopulation in local area who came to do their activities in Chedi Hoi
temple BorNgoen sukldistrict, Ladlumkaew district, Pathum Thani province




Researcher consulted the advisor to examine the questionnaire for validity and used pre
test of 30 tourists sampling for reliability to get Crontfadipha coefficient as shown in table
3 and table delow:

Table 3 Case Processing Summary

N %
Cases Valid 30 1000
Excluded 0 00
Total 30 1000
Table 4 Reliability Statistics
Cronbachks Alpha N of ltems
0906 17

From table 4 depicts CronbdshAlpha coefficient of @06 more than .@ which is
acceptable, therefore the questionnaire is reliability

Researcher searched the number of Thai tourists comes to visit Pathum Thani province
in 2015(http: servicensagothinsawebistatseriesstatseies23html) and get the number of Thai

tourists which are 960 people in total shown in table 5 and used Taro Yamane sample size for
precision of 9540 be 286 samples, researcher therefore used the number of 310 Thai tourists

to be sampling

Table 5 Number of Thai tourists visit to Chedi Hoi templed15

Thai Visitors Total

Excursionists Tourists
661 299 960
Source http: wwiv tourismgoth’2015PHATHUMTHANI pdf

Researcher searched the number of people lived iNgoen Sulistrict, Lalumkaew
District, Pathum Thani province form websitétp: pathumthankapookcom and get the

number of people lived in communities are 6,057 people divided to be 267 new born babies to
6 years old of age; 18 pregnancy women; 1,339 women 35 years old of ag§ ahgetly
people; 232 elderly chronic people; 15 sedfufficient elderly people; and 79 disable people

shown in table 6 and get the information from head ofNBpren sulistrict that the number

of local visiting to the temple should be approximatel§00,- 1,500 people and used Taro
Yamane sample size for precision oAb be 286 samples, researcher therefore used the
number of 304 local people to be sampling

Table 6: Number of people lived in BaXguen Sullistrict
New born  Pregnancy Women Elderly Elderly Self Disable Total

babies6 women 35years people chronic nsufficie People
years people nt elderly
people
267 18 1,339 747 232 15 79 6,057

Source http: pathumthankapookcom




Results

Researcher found the results according to theviiet® 3 main groups of people as the
following:

The abbot, 10 Buddhist monks, 5 nuns and officers in the temple can be summarized
that the temple is the heart center of Buddhist peMust of people came to the temple for

making merit, giving the offengs to the monks and novices and do their religious activities
more that came to do other activiti€aey thought everyone in the temple already provided

everything to the people, it is not quite necessary to do anything else once people still come to
thetemple

The shop owners were mostly happy to do their business in the temple, there were many
Buddhist people and tourists came to the temple daily and many more during the weekends and
holidays They did not pay too much for the rent fee and make prafderately

The government officers related to the temple thought that the temple became truly
religion and creed ceremonies of Pathum Thani proviinstty, the abbot is very well known,

famous and respect from all over Thai visitors to the tempteysiy, there is 59 meters oyster
shelfs Chedi which became the outstanding landmark of Pathum Thani province; finally, there

are manyalismansgn the temple where believers can come for ritual ceremonies for their good
luck and prosperity

The researchidound the results according to 3 objectives as the follawing
1.to study Chedi Hoi temple in Buddhism activities to be promoted as Buddbtesiter of
Pathum Thani province

Table 7: Number and percentage of visitors according to their purposes

Purposes Number of Visitors Percentage

Religious Ceremonies 19 6 6323
Creed Ceremonigfncantatior) 86 2774
Study nature 16 51 6
Study heritage wisdoms 7 596

HealthMassagé eisure S '

162

Total 310 100

From table7 displayed most of Thai visitors visited the temple for religious
ceremonies 196 visito6323% jollowed by creed ceremonies 86 visit@%.74%) .

2.to study Chedi Hoi temple in spiritual activities to be promoted as spiritual center of Pathum
Thani province

Table 8: Number and percentagé visitors according to their activities

Activities Number Percentage
Creed ActivitiegIncantation 177 5710
Leisure 68 2194
Study the nature 25 806
Study Wisdom Heritage 21 677
Health Activity 18 '
Others 1 581

032
Total 310 100




From table8 displayed most of visitors visit the temple to do creed activities
(incantationritual ceremonies 177 visito(87.10%yvhich is make morale to people to live their

lives.
3.to study the needs all Thai visitors that visited Chedi Hoi temple to promdtentpée as a

religious tourism destination
According to tablé and9 displayed Thai visitors came to Chedi Hoi temple for 2 main
reasonsthe firstly, for religious ceremonies; and secondly, for creed activitiesntation)

activities Chedi Hoi templetherefore, is the place where most of Thai believers made to be
religious tourism destination of Pathum Thani province

Local people and most of Thai tourists visit temple for religious and creed activities for
their morale and wish good forturffdnere ae many things in Chedi Hoi temple which people

would like to see and do in the temple such as the remarkable 59 meters high oy&er shell

Chedi, 2 beautiful Buddha images, religious ceremonies and creed ceremonies which can serve
the need of people

Table 9: represented visitotpurposes

Visitors3Purposes
levels

Details Xe SD. ) Result
1.Religiousceremonies 42 0 08 2 High
2.Creed ceremonies 389 0.79 High
3.Study nature 325 078 mgg:ﬂm
4.Study heritage W|§doms 3.09 0.76 Medium
5.HealthMassagk. eisure 302 0.76

From table9 represented visitotpurpose: the first was religiouseremoniesn high
level (X=4.20); the second was creed ceremonies in high [@vel3.89); the third was study
nature in medium levgk=3.25); the fourth was study heritage wisdomsnedium leve{(X=
309); and thdast was healtmassagkeisure in medium levgk=3.02) .

Table 10:represented visitotactivities

Visitors3
Details activities
levels
K SD. Results
Creed activitieglncantation 38 9 10 High
Leisure 337 09 1 Medium
Study the nature 321 07 9 Medium
Study heritage wisdoms 30 9 093 Medium
Health actiities 30 8 082 Medium
Others ' ' Low

205 0.78




From table Drepresented visitotactivitiesthe first was creed ceremon{ggantation)
in high level(Xx=3.89), the second was leisure nmedium levelX= 3.37); the third was study
nature in medium levék=3.21), the fourth was study heritage wisdoms in medium Ig¢el
3.09); the fifth was health activities in medium leg§l=3.08); and the last was othdrslow
level X=205) .

Conclusion and Discussion
From the results of the research can conclude of the study as the following

1. The remarkable 59 meters high oyster sh€ledi and 2 beautiful Buddha images
and also the architecture of the temple can serve as tttecpeer of all Thai visitors
2.1n the temple, there are diversity of tourism activities such as Buddhism religious

activities ;creed activities which can be served as destination for all Thai Buddhist people and
believers

3.The people continue garto visit Chedi Hoi temple to dot their religious and creed
activities and become religious tourism of Pathum Thani province

Discussion can be as the following

1.Discussion according to the first purpose

Researcher found that most of visitors comeisd the temple to see the unique style
of Chedi and Buddha images resembled from Ayudhaya and Khmer styles and also visit to
indoor museum and outdoor boat museum displaying closed to th& phegdlso come to the

temple to calm their minds and makimgprit.
2.Discussion according to the second purpose

Researcher found that most of people come to the temple to do their creed activities
which mostly made morale and good fortune to pedpkreforethe number of people will
come to the temple increagily.

3.Discussion according to the third purpose

Researcher found that the temple can become truly religious tourism destination of
Pathum Thani province

Suggestion
1.The abbds legacy should be inherited

2. Meditation practice, commandments pgtion, merit making, give the offerings the

Buddhist monks, wisdom and intellectual to the interested person with concentration
management

3.Recovering Mon cultural which almost disappear, in additional, it should omote to

the public

4.The officials have good attitude to the tourism development in cultural travel and promptly
welcome assist visitor§hey are ready to assist and participate along with local people
operation and management together

5.Chedi Hoi temple can be truly religiousutesm destination
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Abstract
This research aims at studying commuistyparticipation in homestay business

management for developing cultural tourism in Loei province, Thaildr@main purpses of

the study are)lto investigatehe potential and readiness of the cultural tourism management
and community participation in homestay busin®sto explore factors of problems and
obstacles in the homestay management3rd proposeguidelinesto manage the homestay
business for sustainability

The results of this study showed thia¢ management of homestay accommodation in
Loei Province hdthe potentiality and the availability of a very good level in terms of facilities,
attractions ana waseasyto access the involvement of people in the commuwuogperation
They also cooperated and followed the criteria that people in the community set their standards
collaborate with the department of tourism operation centre by government of Thailand
terms of services, facilities, cleanliness, security, as well as classified in their own
accommodation and also their communifgalso good to accommodate both Thai and foreign
tourists

However, the researcher also found that there were somem®iind need to be
resolved; because the exactly time when the t&insked to stay in homestay is only when the

local hotel fully occupied when they have main local fesfivan some groups in community
cannot handle the rules of homestay standarcectly such as standard of sanitation and
cleanliness, beddinghis problem occurs only during the festival oahd after the major
festival passed the homestay business is rather sluggish
It appeared that, People in the community do not make homestaynain incomdt's just
extra income in some seasons

What matters here is how do people in the community will ésdp other to push the
homestay business as a core business of the community as well as to be the main income and
the other local touria business will be followed,

Furthermore, to encourage people in the community to jointly develop homestay to be
accepted by people in the community and to manage to be sustainable.tourism

These problems will lead to recommendations for appropriaéé meanagement and
homestay management

Introduction
Cultural and heritage tourism focuses on the characteristics of tourists who visit
cultural and heritage destinatiotshas become a major new area in the tourism industry

because of peoptinclindion to seek adventure, traditional culture, history, archaeology and
interaction with local peopléHollinshead, 1998 Tourists seek out adventures that could
immerse them in a culture or a plgtéompson, 1998 .

The tourism industry is very importatid developing countries and can represent
economic stability society and the country as \@hleerapanSuksringam et 2006 Thailand




is starting to focus on tourism for over 40 years with a vision that Tourism can be a major of
economic sectors of theountry and government planning policies are set up to promote
tourism in ThailandSince the economic crisis that occurred in 1997 when the government has

tried to find the way to reestablish the stability of the country and the goverimaent
recognizedhat tourism is important to make money by bringing foreign currency into the well

It adds to the local work and income distributibne government has tried to push policies to
promote tourism in the countryhey are strategically placed to stimul#ite continuationn
the travel markeSantichai Auajongprasit, 20D6.

The government launched the Amazing Thailand campaid®9981999to support
the growth of national park§ oyrism Authority of Thailand, Online, 25%&vhich found that
the strategyelps increase the number of tourists traveling to Thailand

Currently ecotourism has been popular and beginkange the direction of travel on
the path of education and cultural exchange with each other along with the natural attractions

Homestay ha gained the popularity among the tourists
Travel in style of homestay was happened first in Eufidpeefirst country who started

this style of tourism wa&ustria and then other European countries began to follow by England,
Germany and Icelanth eat country, there are different names according to the tradition and

culture of each countguch aved & breakfast, farmhouse and guesthddseever, no matter

how unique it is called, the focus of such accommodation must be located in rural and
hinterland communities with population densigo that visitors can touch and learn about the

lifestyle of the host family and the communifyhis can be in the form of tourism homestays
only (Macnulty, 200} .

Several tourists trust that the homestays contritautdaracterize a unique living in a
new culture Visitors seek authentic experiences and architectures of the host .culture

Homestays could provide the cultural experience and the sense of being aT hisnadlows
them to perform more freely and fe@nofortable and relaxed in a foreign culture

The search for realistic experience among travelers also increases the construction of cultural
and heritage based tourism in order to provide a more authentic encounter for. tourists
Through homestays, theseltowal qualities often provide accomplicesith such staged
authenticity and acceptable satisfaction while hosts seek to offer tourists a genuine connection
to the community Residents' desire tourists to visit their houses because travelers bring
econonic benefits to their community while they are still maintaining their traditional culture
and heritagéCole, 2007 .

Homestay business in Thailand was initiated in 1960 by a group of students from rural
development volunteer camphey want to learn the ays of rural life and develop the rural
areas

Later in 1996, a group of businessmen and the tour operators proposed the idea to
combine the adventure ecotourism with the homestay tourism so that visitors have the
opportunity to live together with thedal people in the same house and do activities together
(Office of the tourist development, 200&hese tour visitors can do just as well as the daily
lives of ordinary people, such as farming, planting, crafts, weaving, basketry, art and culture,
which ae different from the lives of tourists

Therefore, the cultural and heritage attributes such as food, shopping places, and
accommodations were built into villages in Thailand for homestays in order to attract travelers
who searched for a mix of activigen an area




Travelers frequently seek adventures that immerse them in the culture or a place and
search for small groups and personalized serviaagrism investors can learn about tourist

interests and help shape the presentation of cultural anadeesttributes as well as the
growing number of homestays in Thailahde homestay is a new concept in Thai tourism and

it lacks studies providing the homestay informatibinus, this study was created in order to
provide more information to homestay ist@rs or locakntrepreneut3his study investigated
community participation in homestays and how they develop their homestays

Currently, the management of homestay does not have marketing management system
The Tourism Authority of Thailand would benzentor to work with the communitidousing

by a landlord to provide homestay accommodation as well as providing network services and
property owners needs to learn and understand how to provide comfortable accommodations
with quality and safety of life ahproperty

For this research, the study area was Loei Province because of it is potentialities in
natural and cultural tourism and the area is generally characterized by fertile moanthins
Loei province is also the target of tourists who are intedestel' hai local lifestyle and Thai
culture including natural attractiorfsirthermore, the community will participate in providing

accommodation to tourists who are interested in home#téys community participation has

the proper management, it wile a model for the development of community participation in
homestay business in other parts of Thailand

Culture and heritage tourism trends have particular relevance for rural areas when they
are accompanied by abundant natural resouFcagitionalways of earning on stocks provide

the primary source of incomut, to stimulate rural economies, it has become unavoidable for
rural regions to seek alternative uses for local resoto@s200§ Cultural heritage tourism

is an option for enhancing nal lifestyles and distributing income in the regiés a result,
tourism has become the priority tool of rural orthod@ygustyn, 1998 .

Homestay programs play the main role in cultural tourism and are the fastest growing
segments of the tourism matK&/ang, 200y The culture and heritage tourism that has been

preserved in a location causes the local pés@eeryday lives to infiltrate the everyday lives
of travelers and thus, this makes a homestay more attr&8#ause of this, homestay tourism

is a rapidly growing niche market, utilized by an increasing number of domestic and
international touristsAs an attraction, it also continues to grow due to wairenouth

Therefore, to expand this market, the desirable cultural and heritage attshotdd be
considered in order to raise the number of travelers and thus, increase the local resident income

In addition, operators need to regard which attributes influence tourist satisfaction and their
destination choice in order to formulate the sgee that attract and better satisfy customers

Although several researchers have studied the cultural and heritage tourism, they did not
provide homestay issues, especially homestays in Thaifaechomestay is a new concept of

Thai tourism but it is exgcted to continudn this regard, this study could be applied to

investigate what factors would motivate tourists to choose homestays in northern of Thailand
and to predict touristoverall satisfaction and expectation based on cultural and heritage

attributes

Objectives
1. To investigate the potential and readiness of the cultural tourism management and

community participation in homestay business




2.To explore factors of problems and obstacles in homestay management
3.To proposeguidelinesto mange the homestay business to be sustainable

Literature Review
Community participation in repetition is complicated achieve for many reasons,
including personal reason, seffliance, significance, time and lack of tourism understanding

(Cole, 2006 The cancept of helping community to developing is a concept that give a chance

to people solving their own problem and to give opportunities for people to analyze situation
that they are in and to make them prompt if they would chahgeprocess of developingll

be depending on that communities they will make the main role in development, so they can
be solving their problem and keep going on development by thems®lvesurse, all of the

development will be on their own communigomsak Techaswan, 2005 .Community
based Tourisnalso known a8Host Managemehtlas expanded rapidly and also in the future,
there is a tendency to grow as a netwditke pattern of community management is expected
to be a potential oreray tourism management by focusing oommunity participation

processes in management and support the conservation of natural resources including tourism
resources in itselAt the same time, 3 will be benefits of local community economy as well

Also, if look at the market, then it tisout that the market of tourism by the community is also
a niche and often used the wd@bmmunityBased Touristtor "Ecotourisrior "Conservation

tourism' and similar nameddas been used as a media advertising to promote the image of
tourism On the catrary, it affects the environment, society and culture local tradiorih
Salobon, 20156 .

Homestay has been described by Beerli & Ma@t04as the economic activity and
accommodation system used in the tourism seletqrarticular, homestay isopular amongst

the tourist and visitors who aim at interacting with local social system, lifestyle, people and
culture Consequently, the main components of homestay program include entertainment,

accommodation, education, food, hospitality and enrichiAentce, homestay includes living

in a place and has been acknowledged to be one of the products of tourism that is
accommodation oriente@he enhancing, promotion, and improving of homestay ensure that

cultural diversity amongst local residents is incogbed thus attracting the tourists and
international visitors

Consequently, the aim of this chapter is to present the theoretical framework and
review existing literature on homestahis helps in understanding the motivation of tourists

and the attribtes that affect their satisfaction with heritage and cultural destinations

addition, the concept of homestay in Thailand is reviewed including the role of the government
in development of homestay as a form of tourism in Thail&8wesides, this chapt reviews

the literature on the satisfaction of tourists with heritage and cultural destindtiaiker

important section in the literature review is the discussion of heritage and cultural tourism as
well as the explanation of how tourists are motigalde first major section concerns the

history of homestay in Thailand as follows

Tourism is an essential industry in Thailand since it largely contributes to the growth
of the economy of Thailanth the opinion of Lynch &MacWhanne{R000, tourism eans

Thailand the highest income from foreign exchange compared to the other. Bextendly, it
has been reported by Barbara, BryanC&es(2009 that global tourism patterns are slowly




changing as other forms of tourism become more poplit@refore the tourism industry in

Thailand adjusted itself to make use of these new opportunities that present due to the changes
in tourism pattern by embracing homestay as a unique form of business vVEn&ilend has

unique traditional and cultural practicesdanatural resources which make it have a high
potential as regards building up touriststivities around natural adventures and experiencing

of local culture and traditiohis enables cultural exchange to occur and due to the unique and

attractive wayof life, international visitors can be attracted thus provide economic benefits to
local residents and empower the need for environmental consciausness

In this regard, the government of Thailand has promoted homestay development
continuously in variouslestination of tourists throughout Thailandevertheless, there is a

common problem that homestay service normally faces and this mainly relates to unreliable
service and service failure thus leading to unsustainable of homestay profitbdafhite the

role of government in promoting homestay is crucial as this enables the service quality to be
improved and hence meeting of the expectations of the international visitors regarding
homestay in Thailand

According to the reports by Cofg007, homestagntrepreneurs must understand the

preferences and behaviors of their customers in order to be in a better position to satisfy them
and meet their expectatiaria addition, having this knowledge can help in improving the

competitiveness of Thailand tourismarket in generaDn their part, Enright & Newto@004)

indicated that homestay accommodation incorporates specific cultural relations like interaction
with local people in their private homes and associating with host fa@dpsequently, the

relatins of homestay which relate a home can be thus differentiated from other
accommodation typesHeung & Cheng(2000 attests that in homestay, the private home

boundaries are opened hence accessible by the public space unlike in other accommodation
types Examples of types of homestay accommodation include host families, certain small

hotels, breakfast and bed and farm stay

In Thailand, there has been increased demand for homestay where the tourists
indirectly or directly pay to stay in homes of local pko Halir & Kashif (2009 reported that

homestay networking involves famihost and their interaction with the tourists and hence

families have a main role in determining the values and norms of tourist behavior which impact
the tourists while stayingitheir homes

According to social and economic development plan of government of Thailand which
delegated authority into local community, the local organizations started to develop interests
in generating income for the communitthe Ministry of Tourismin Thailand indicated that

increasing the income of the community could be done mainly through ensuing local tourism
is operational by developing various attraction sites for toufstsinstance, homestay are

essential attractions that can pull attentof international visitorsvioreover, the activities of

homestay are known to develop communities besides increasing the income of the communities
whilst maintaining the environment and culture of local aféa simple local lifestyles of

people are caidered important in attracting visitors from other cultures and have gained the
touristSattention

Reports by Jang &ai (2002 noted that homestays in Thailand are established in
various locations including northern Thailaidparticular, it was neealed by the Ministry of
Tourism in Thailand that the Thai homestays were first established in \20dtime, the
homestays grew in number and increased to about 93 villages in a short time with mos




homestays being constructed between 2007 and. 26@8national visitors in Thailand then

gained more interest in homestays given that it was a new and distinctive feature of tourism in
Thailand

The government of Thailand has focused mainly on the development and
sustainability of homestays in order poomote Thailand as an international destination for
tourists This is also due to the fact that homestay is currently regarded as a good tourism
product to promote Thailand and involve more members of community in the tourism sector
through the tourism imural areasAccording to Kao, Patterson & Li, Chun{2008, the
embracing of homestay is to take advantage of heritage and cultural assets and natural resources
in communities in order to develop income generating activity with little expenditure on
improving existing infrastructure

The concept of homestay is not only seen as an activity to generate income but also
homestay assists in meeting the agenda of the Thai government of eradicating poverty through
the nurturing and creation of more opportigstfor employment for involved communitiés
addition, this is also indicated in the homestay programme objectives of generating income for
operatofpeople in rural setting and enhancing Thailand as a number one destination for

international tourists tlough highlighting existing culture of Thai peopi@mestays therefore
has contributed successfully in providing a different accommodation option that tourists can
seek hence provide an alternative holiday from other tourism packages .dffensdquently
homestays give tourists the ability to choose the accommodation as well as flexibility on when
to travel

Majority of the operators of homestay offer extra room to be used by the tourists or
the guests as lodging in their homes for minimum packageharge The operators of
homestays are also obliged to criteria required and can be given support and assistance from
relevant agencies or the government of Thaildimé development of homestays rapidly as a
new product of tourism has been of great bertefitourism sector in Thailand due to the
economic gains involveddditionally, Kozak& Rimmington(2000 identified homestay as a
sector that is a very unique appeal of Thailand and is packaged with culture and local traditional
elements and natural lige Besides, homestays are categorized as products of rural tourism

and continue to attract more international tourists and local taurfssefore, homestay has

boosted economy of rural Thailand significantly especially in communities that areedrigag
certain homestay locations

Research Methods

This study was a qualitative approach on the situation of tourism and homestay business
in Loei province as well as the problems and obstacles in the Hnearesearcher has
determination of key informitn as local communities, member of homestay businessman,
local government and also tourigscidental sampling

The main methods of this research are;

1.Researchemade observations, ask questions, take notes and analyze all data the
researchers havasked the main informants, community leaders, Local businessman, and
people in community who did horstay businesg o be impartial is to focus and analyze in
order to understand the perspective of outsidersresider of people within the community
andalso studied the process of exchanging ideas with the knowledge leaders and community
members




2. Semistructured interviewon focus group interview, Researcher usedindicators

of this study were determined by using the homestay standard of TherDempaof Tourism
by government of Thailantb set a topic for a broad range of questions

Quality Management Framework Home Stay
Standard 1: Accommodation

1.1 The proportion of the house
1.2 Clean and comfortable bed
1.3 Have clean toilets and showers
Standard 2 Food
2.1 Types of food and raw materials used for cooking
2.2.Clean drinking water
2.3 There are containers that contain clean food
24 The kitchen and kitchen appliances @esan
Standard 3  Safety
3.1 Preparing for First Aid
3.2 Security system is provided
Standard 4 Friendly atmosphere of homeowners and household members
4.1 Reception and familiarity
42 Creaing knowledge exchange activities in community life style
Standard 5. Tour Operation
5.1 There is a clear tour for tourists who have to be accepted by the community
5.2 Information on tourism activities
5.3 The owner is a lotguide or coordinator to guide the local tour guide
Standard 6. Natural Resources and Environment
6.1 Community has a tourist attraction within the community or tourist attractions
nearby
6.2 Maintaining a Tourism
6.3 Have plan®r measures to reduce the impact of tourssna reduce global
warming
64.There are activities to reduce the impact of tourism for the conservation of natural
resources and the environment and reduce global warming
Standard 70 Culture
7.1 Preservation of local culture and traditions
7.2 Keeping the community alive Keep a regular routine
Standard 8 Value Creation and value of the product
8.1 Products from the community as souvenirs, souvenirs or soldristsou
8.2 Products that create value and value for the community
Standard 9 Homestay Management
9.1 Local homestay communities network
3.Survey observation and discussion with community

The keys maim this research is Municipalitistrict Office in the Loei area and the
community leaders, network of homestay business operators in Loei province




The main information from the municipality The homestay business in Loei has just
started We are supported by the government and privatdoseespecially the Tourism
DepartmentWe also need to develop a lot and also required the cooperation of people in the
community to develop the homestay business injLoei

Leader of accommodation business said Ratinacom resort owner, Dansai Doei
"We try to pustand provide assistance in providing information, Knowledge, about homestay

business, Accommodation management to meet the standards of the Department of Tourism
also guidance to develop a homestay business and the people in the corameuniplved

In order to give people in the community extra income or maybe it is the main income of the
people in the community in the future whether it is from homestay, selling souvenirs, tourist
destination and cultural art conservation by the homgebiasiness with communitigs

participationu .

Results of the Study

For the investigation of the potential and readiness of the cultural tourism management
and community participation in homestay business, Loei province has a unique tradition,
culture andvay of life, which attract tourists to visit the provinteaddition, Bun Luang and
Phi Ta Khon festival at Dansai district, Loei proviace important local yearly festivals to pay
homage to deities and the spirits of the ancestors, these festinglsdgether the celebrations
of Prawet festival, Bung Fai festival, Sum Ha festival and Phi Ta Khon festivalPhi Ta
Khon festival is unique to the Dansai district in Loei province and reflects the following six
gualifications Beauty of arts and culte, Way of living and local wisdom, Local community
relations, Buddhism activities, Diversity of cultural action and Ensuring the continuity of social
practices

Loei province also has many natural attractions because its geography is mountainous
such as Ru Kradueng, Phu Lom Lo, Phu Laung wildlife sanctuary, San Hin Pha Ngam Park,
Huai Nam Man or Huai Krathing Reservddhu Bo Bit Forest Partc These interesburists

and a lot of them visit the plaegery year

Explore factors of problems and obstales in homestay management

Homestay management in Loei province came from a large number of tourists who visit
the Bun Luang and Phi Ta Khon festivd@@gcause of this, it made hotels and accommodation
in that area were fully booked and the tourists neéaledk the government agencies whether
there were any other homestays or business accommodation in this area or not
It is the starting point for the government to encourage people in the community and the private
sectors to cooperate, consult, plan &nd ways to provide accommodatidbue to the fact
that people in the community have a poverty, their main income comes from agriculture and
handicraftsIf the government will encourage the community to increase their income, the
concept of this situatiois homestay that could possibly make people in the community have
more income

The government has asked for cooperation from the private and local edgeatians
to plan a homestay business, and also provides tourist destination routes and cchasedity
accommodation To illustrate, it lets people in the community arrange homestay
accommodatiominder the guidance and supports of both public and private sectors to help
people in the community to participate in homestay business




However, from the sidy, it was also found that there are many problems and obstacles
from the operation as people in the community do not have enough of time management
handling tourisbecause they also have to do agriculage main businesthere are also few
partidpants and still do not enough to meet the needs of taurists
In addition,lack of knowledge and understanding of homestay and tourist business
operationslack of staff who are well knowledgeable in community to help them for solving
the problem includingn the field of language communication the tourists are foreigners, they
are not able to communicate with each ather

For thesanitary and cleanliness conditions, the physical characteristics of the
community are mostly wooden houses which is home ttatively long life There are also
issues with cleaning and bathroom management because the bathroom is also traditional and
not easy to use for foreigners

Furthermore, the networks of entrepreneurs are not strong enough and sometimes the
tourists do notome over the year just only when they have festivals or only some seasons

Proposing guidelines to manage the homestay business to be sustainable

To proposeguidelinesto manage the homestay business to be sustainable
Due to the fact that Loei provindeas a wealth of natural resources and possesses a
unique cultural identity and tradition$ has been promoted by DASTBesignated Areas for
Sustainable Tourism Administratipas a sustainable tourism destinatibASTA formulates
policies and administitive plans for the sustainable development of tourism in specific
areas This includes the coordination of local government agencies and the public in order to
cooperate in the development of tourism areas in special areas for sustainable tourism and the
balance between economic, social and environmental also maintain the environment of
attraction beautiful and sustainable and suitable environment for good culture an impressive
tourist attraction for Thai and foreign tourists to remember and come bB#STA,
http: wwilv.dasteorthth/aboutugabouthistoryaboutrole, 25 October 2037.
DASTA plans to promote and advertise Loei province for sustainable tourism
destination by the followings
1. To promote the use of the potential of various ager®oth pulblic and private sectors
develop tourism markets
2. To encourage and develop the environment for sustainable tourism
3. To encourage people and communities to participate and develop tourist attractions in
their local communities
The tangible results of the ae policies were the preservation of arts, customs, local
wisdom and good local culture, the tourism income of community, and the community
employment for betteguality of life and local lifeThe ultimate achievement of thpsoposal
of sustainable toist destination is the full cycle development covering economic, social,
cultural and environmental aspects
It is evident that the arrival of DASTA will be the problem solution; besides, it is also
a tool to develop Loei province to be a sustainablegbdastination

Conclusion and Discussion

After the researchers studied the data from several ways of interviewstssshired
interview andormal and informal observations, the results of the study are concluded and
discussedhat Loei province is @ll-equipped with natural resources and culture, simple way




of living, it also has a unique cultural and linguistic idenfitye main income of the people in
community are fromagricultures and traditional handicratteei province is welprepared to

host homestay and communitgsed tourism management and it is likely that tourism business
is the main income of the community in the future

Homestay activities under the support and guidance of both the public and private
sectors with peoplm the community and agencies in the area can make it happen of potential
and the availability of local eetmurism and homestay business as well as the DASTA's entry

into the community to help bring together the best results

Although Loei province stilhas the limitation of basic foodstuffs, the transportation,
sanitary, they are not the barriers to develop people in the commUoitsism business by

community still need to be promoted from the Thailand government to encourage visitors to
know the toust attraction and homestay accommodation better than now

The community participation in tourism management should be the cooperation of both
the people in community and the leaders to develop and remain their village, natural attraction,
culture and tradion to be sustainahle

Community participation demonstrates the ability of the community to participate in
decisionmaking, mutual benefit and evaluatidie homestay community is involvdtis a

combination for local development and for preservatiowisdom

Recommendations
1. Influential factors towards decisiongking to travel at homestay

2. Tourist$Behavior and motivation to travel in the Loei province
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Abstract
Abstract Creative tourism concept is based on the idea that tourists can benefit from

memorable and authentic experience through participation in various activities provided by
local communities that they visithrough creative tourism, tourists will feel connected and

linked with the community in terms of its history, culture, atmosplzare way lifeThe main

objective of this study was to find out the attitude and behavior of the tourists who participated
in workshops and experienced the homestay prototype in creative tourism at Baan Nam Chiew
community In this research, qualitative nhetd was employed by conducting-depth

interviews and participant observatidwelve informants were divided into three groxpar
informant representatives from the public se¢@ASTA, TAT), two international tourists,
five informant representativeom the civilian secto{community, and one informant
representative from a universitpata analysis was done by using open coding, constant
comparison analysis, and thematic analybie findings indicated esite tourism experience

in activities basd on creative tourism

Keyword: Creative Tourism, Tourist Experience, Community

Introduction
Nowadays, tourist behavior has changedirists are turning their attention more to the

experience and learning that they may obtain from travelingy alsowant to participate in

activities based on community life to understand the value and importance of the cultural
heritage of the host ardaurism is a way to open up or enhance tourist life experience, create

fun, and enjoymenEntertainment at theielsure must also bring new learniigendy tourism
has become a continuous travelling stint for tourists visiting various tourist attrag&tsoas

result, many alternative forms of tourism have been proposed to add greater variety to already
exotic, attactive, and appealing tourist experiences

Statement of Problems
Tourism is currently focused on the pursuit of income from tourism that promote
destination areadlore tourists are visiting different attractions and this has been generating

more revenu¢o the host communities and their countfi&®vever, a consequence to avoid is

the degradation of a tourist attraction that arises from visitors dumping garbage in public areas
and destruction of natural resources in the tourist destination can tagdpland the ability
of the host to control .iFor instance, wastewater in a community may not be treated in time

Tourism resources can also be destroyed in many other ways such as, stepping on the coral,
collecting stones or plants as souvenirs, anarsd@ome tourists do not pay attention to
community spirit and come for a visit just to take phatofiave a meal during the trip to
commemorate the eventhis characteristic of tourists hardly provides any benefit to the




communityMore serious than thgroblem of small revenue is environmental damage that can
be caused by garbage or wastewater

In the study, the researcher observed the behavior of tourists who were interested in
finding a new experience while traveling and participating in workshofls lacal people
taken as a challenge in their liv8%ie researcher wanted to find out how tourists learned the

local culture and tradition, which included having a meal of the traditional food, fishing by
using the traditional tools, bird watching, anteatling a bamboo hat workshop as part of
creative tourism

Objectives
1.To investigate the attitude and behavior of the tourists participating in a workshop

2.To understand the way of life as related to different religions

3.To study the creativeourism in part of a culture, homestays, and the local way of
life.

4.To know how local people participate to develop and preserve natural resources

Literature Review
Concepts of giving knowledge about authentic Thai foods with tourist experience
In the study of Singsombo@014), he pointed out thafhai food influenced tourist

behavior and motivated tourists to decide to travel in Thailand and gain new experience by way
of creative tourism which features participation in the activities of loaaplpeAs result of

this research, understanding of tourist behavior and interest in Thai food provided the idea to
offer tourists knowledge and experience by letting them participate in a cooking class

Creative Tourism in Thailand
Pine and Gilmor€l999stated that creative tourism is best understood as the te of

experience economy paradigm, where staged experiences take over the simple offering of
servicesCreative tourism in Thailand was launched by the Designated Areas for Sustainable

Tourism Administration (DASTA), an organization whose role and responsibilities in

sustainable tourism in Thailand include handling the hospitality industry that coordinates with
offices in charge of issues pertaining to administration of natural resources, ec@mamy
society

Creative Tourism concept
Wurzburger and Rebec@010presented the results of their study on creative tourism

at Santa Fe International Conference in 2008y defined tourism concept as tourism

directed toward an engaged and auticegxperience, with participative learning in the arts,
heritage or special character of a plaééeanwhile, Wisudthiluck, Sindcharak, Sangnit, and

Noithammaraj2014) studied the concept of tourism supply, limiting the scope of the study to
creative tousm.Their definition was concerned with culture touriSime results of their study
indicated thathe development plan of cultural creative tourism depended on the activities
within the community or destination

The growing diversity of Creative Tourism

In their study, Richards and Marqu@®12 focused on creative tourism which they
characterized as having grown rapidly, reflecting the desire and need of tourists to gain creative
experience in their lives and explore their potentials for creatiityrange of models of
creative tourism development are attracting visitors and service providers alike because local
communities are known to haggchanged ideas, knowledge, and skills with tourists
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Figure 1:Modes of Creative Tourism
Source RichardsG. 201(D), Annals of Tourism Research:32251253

Creative Tourism Development in Demand Factor
Buaban(2016 explained that key to creative tourism in its early staggeoélopment

is the tourists cultural demandAt present, culture tourism hasdeene mass tourism, which

means tourist demand and tourist behavior have led to the promotion and development of
creative tourismCreative tourism has been interested in providing authentic environment or

experience of real local life for tourists who wémtearn new and challenging things
The figure below shows the changes in the drivers of tourism

Tourism
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Creative Self-
tourism development

Cultural

tourism Creating distinction

f

Méss Meeting basic
tourism needs

Needing Wanting Having Being
Driver

Figure 2:Changes in the drivers of tourism

Source RichardsG. & Wilson, J 2006 Developing creativity in tourist experiencAs
solution to the sl reproduction of culturePourism Managemen27, 12091223

Creative Model
The terms used in conceptual models of creative tourism consists a wide range of tourist

experiences which include authentic culture, local cultures, enhancensiit fafr tourists,
interaction with local people, participation of tourists, and environment as shown in the figure

below (Richards, 2010 .
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Figure 3:1dentity of creative tourism
Source Adapted based on Richards, Z0Q0, Veridian EJournai
Identity of crative tourism9(1), pp257.

Richards2010Qmade a list of conditions measuring tourist satisfaction at the
destination areas as follows

1. Related with creative tourism is the lifestyle of a local community that they lived
marked by their simple waylsocal people also have pdirhe jobs, which after work, enable

them to help to develop their area to become a community model and be promoted as a tourist
destination to motivate the tourists to come and enjoy a slow travel

2.Related with tourist aatities are various workshop classes that attract tourists to join

and participate in creative tourism in order to gain new experience from activities with local
the communityThey are usually aimed at developing and preserving their culture and their

resaurces for the next generation

3.Related with the culture at Baan Nam Chiew community, wheet community has
to dress modestly, is religion which is the b&sighe peoplé cultural expressions that have
been practiced for a long timEhe tradiional food of the community preserves both Thai style
and Muslim style of food preparation and cooking

4. Related with the environment, creative tourism supports sustainable environmental

protection through activities, including facilities that enshee fiosition of the community as
a tourist destinatiarAt Baan Nam Chiew, nature education center was built for mangrove

conservation and ecotouristih also guarantees plentiful natural resourcesthier local
communitys smoottand economical way of life

5.Related with the local products is the means of livelihood that helps local people get
more incomePresenting unique products to the tourists will motivate them to buy and make
them interested in learning new things from the local prodlicesprodicts from Baan Nam
Chiew are famous and haakso been chosen @TOP village Champiqmand are supported

by Community Development Office, Department Ministry of Interior Thailand Tourism
Industry, and Tourism Authority of Thailand




6.Related withthe knowledge and new experience that local community provides are

the general information, local history, local culture, local food, local handicrafts, and local
dramaThese serve as tourist attractions

Methodology
This study used a case study reskanethodit also applied documentary research

method to collect and analyze basic information from various research journals, research
articles, documents, and articles from internet web.d$ttmsmoredata, descriptive research

method was usethformation on current issues was collected and analydsel chosen area
was Baan Nam Chiew community in Trat provin€the rationale for the choice of the

researcher is the common knowledge that creative tourism activity has tremendous potentials
in the said loation Baan Nam Chiew community is a destination for learning and experience

under the creative tourism form in Thailafdhis research used -@epth interviews, and
participant observation

It analyzed selected touridtehavior and attitude towardeative tourism experience
in Thailand while they were staying with homestay at Baan Nam Chiew comniurgtgata

covered local community representatives, leaders and assistants of tourism Baan Nam Chiew
community project, local government officials, atlaer of sociology and anthropology at
Thammasat University, and international tourist representatives

Results and Discussion
The results of the study show that tourist behavior has changed with tourists turning
becoming more interested in the new aigrece and the new things can learn from travelling

Tourists have also become more active in participating in comrdastd activities and way
of life. The first objective of the research was concerned about finding out the attitude and
behavior of theourists in making a decision to travel on creative touriBne tourists found

new experience with Baan Nam Chiew community through participation in workshops and
activities based on culture, such as local hat handiptgtip) They also reported evidea of

development and preservation of the nature resources in the surroundings of the community
They have observed and learned the process of community management based in activities that
required local teamwork in everyday life within commuriityaddiion, Designated Areas for
Sustainable Tourism AdministratidDASTA)and Tourism Authority of Thailan@AT)have

been assigned to promote tourism through creative tourism process and help to facilitate
conservation and development of various mangrovest®réocal culture, local products and

other development projectd| of these projects were implemented with the cooperation of the
local community, public sectgqbesignated Areas for Sustainable Tourism Administration
(DASTA)and Tourism Authority of Mailand(TAT), $takeholders, and tourist$he conclusion

reached in this research is based on the findings which are presented in Table 1 along with the
implications




Table 1 Key Findings of the study

Objectives Key Findings
To study the attitueland behavior of th -Gain new experience
tourists participating in workshops -Touch on Thai culture

- Do real activities in communidyased tourism
- Exchange knowledge
-Unique activities

To study the way of life related wit -Living together in harmony
different religions -Teamwork

- Meaningful experience

To study creative tourism as part -Give information
culture, homestay, and the local way -Maintain natural resources

life. -Develop Thai culture

- Share information on social media
-Educate Thai culture through activities
To study how locals and other people -Provide guest speakers
participate in developing and - Promote the place through advertisements
preservingqiatural resources _Provide education
- Give training program
-Maintain the natural resource

Conclusion
The researcher reached the conclusion that a variety of information was covered on
creative tourism experience in Thailanbis case study of educational and experiential tourism

at Baan Nam Chiew community, a gne community in Trat province, has provided tourists
valuable information about the culture of two religions that live together in harmony and
management that support tourists that come to the.plagests visited the community due to

its authentic loal culture that is related to new trends in touridinus, the research would

conclude that creative tourism at Baan Nam Chiew community has to be deal with different
drivers to motivate the tourist to decide to travel on creative touBssides being terested

in new experience with green tourism that creative tourism also tries to encourage, equally
important is for Thai cultureased community to help locals get a job and gain revenue from

tourism, and maintain and develop the natural resourcesgforettt generation

Limitations
Although this research achieved its objectives, there were limitations which were
related to data collection and data analyBieese are attributed to time constraiatsl limited

of time and budgeBimilarly, analysiof the indepth interviewsthe results of the participant
observation, and touristhared information was limited by time and budget constraints
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Abstract
Food experience in the tourism context is not only valued for being gustatory objects
but also functions as cultural icofi® an extent, culinary experiences concern a matter of

celebrating local gastronomic tradition, in which lofmadd knowhow is promoted as selling

points through the availability of ofdshioned products and culinary activities enabling
tourists to experience preodern gastronomievertheless, as contemporary cultural objects,
elements of modernity are necegstr facilitate the contemporary appreciation of the .past

Considering this, this paper examines the narrative underlying gastronomic experiences under
the framework of traditionamodernity tension by looking into the gastronomic experience

delivered inGong Khong Market, located in Ayuthaya, Thaila@dntral to the paper is to find

out how, from the worldviews of both the producers and consumers, the mediation between
tradition and modernity participates in constructing the value of culinary experidree

research conducted for this paper is basexbgaral field trips to the market during 2214
in which data were collected from sestiuctured interview, opeending questionnaire, and
observation The findings reveal that the traditioaabdernty negotiation in culinary

experiences are multidimensional, involving three processes including the emphasis of the past,
the compromise between the past with the present, and the appropriation of the present to the
pastlt can be concluded that culinagyperiences reflect the phenomenon of globalization on

culture The commodification of culture does not always yield destructive impacts onto the

salience of tradition, but should rather be treated as a necessary means prolonging the existence
of tradition in the contemporary contekt view of the rise of creative economy, it is concluded

that the value gastronomic experience should be assessed from its ability to create unique
impressive experience to visitors

Keywords: gastronomic tourism, cuisine tasm, culinary experience, touristic market,
authenticity

Introduction
Besides being part of basic human needs, food reflects way of life in each community
(Boniface 2003 Food is fand to be integrated in diverse aspects of hdsnkfie and plays

several symbolic functions in the soci€t§yacClancy 1992In addition, food is indicative of

the identity of a location as well as embedded in the process oitydenimation, in which
food participates in enhancing the perceived identity of a logRithards, 2002; Fox, 2007

Tourismwas long ago regardex an activity enablingavellers to engage in local gastronomy
but it was not before late $@entury that food is recognized as a tourist interest on its own
(Smith, MacLeod, and Robertson 20Ile growing public interest in food and driffdchards

2002 as well as the emergence of culinary tourism, a niche tourism category describing
activities oriented to culinary enthusiagisovelli 2005), are some of the main factors




contributing to the significance of food as commercially viable tourist prodlictde

remarked, culinary products in tourism destinations involve the promotion of gastronomy that
functions as cultural icons of the loimat, be it traditional or contemporary onélse nature of

locally available cultural and gastronomic resources as well as-adtioal climate in a

locality, plays an important role in shaping the presentation of gastronomy in tourist
destinationgHillel, Belhassen, and Shani 2013; Kim 305ims 2009

Local markets are recognized as important tourist destinations for tourists wishing to
discover gastronomy of the destinati@oniface 2003 Many local markets are @moting

itself as gastronomic attractions, to name but a few, la Boqueria del Mercado in Barcelona
(Spain Tsukiji market in TokyoJapafn Borough food market in Londdl/K) Besides the

availability of locally sourced raw food items and culinary produessilited from local know

hows, local markets also offer opportunities for visitors to comprehend local food culture
through observing the locals on the sites perceived that gastronomic experiences in the

local market are genuinely representativéooél culture, for market food demonstrates strong
relationship with the popular way of lifrivitera and Nesci 2015; Winarno and Alain 2013

The market food scene reflects constant changes in consumptidriTtyean extent,

the variety of culinary products in the contemporary local scene, ranging from old fashioned
food items to futuristic food products, reflects the ongoing homogenizh@t®rogenization

dichotomy that permeates the globalized sodfgtypadurai 199BWhile food products across

the world increasingly become homogeneous by being submissive to global food trends, many
localities also put an effort in preserg its own gastronomic tradition and promoting local
talents against the domination of the global cultaraddition, it is found that this dichotomy

gives birth to new gastronomic items, developed by combining elewfelntsh traditional
and modermreulture(Mak, Lumbers, and Eves 2012; Richards 2002his regard, gastronomic

experience in tourism destination can be seen from how the society mediates tradition and
modernitylocalism being celebrated in conjunctiith theunified global culture

Objectives
The aim of this paper is to analyse the negotiation between tradition and modernity in
culinary experiences by using insights fré@ong Khong Markétin touristic market in

Ayuthaya, Thailand that uses locaktury and tradition as the themdahering toSimmel
(19713 thewy Form and contedtdemonstrating that agents play a significant role in

constructing culture in the society, the paper intends to grasp a cultural phenomenon through
the emic perspective or insider perspective, in which involving stakeholders areetegard
the key to understanding social phenomefonrism reflects how stakeholders reciprocally

participate in shaping the meaning of traditi¢m and Zhou 2015; Knudsen and Waade 2010;
Wang 2007; Zhu 2032

Literature Review-the commodification of gastronomy as the negotiation between the

past and the present
Notwithstanding negative impacts brought by tourism on the local cdsiredi 2013),

tourism can give a new life to disappearing culinary tradf®chards 200 sustain culinary
knowledge(Everett and Aitchison 2008; Fox 200@s well as enhance the sense of locality
through the promotion of locally available culinary resoufCesreia, Moita, and Costa 2008;
Kim and Zhou 2015; Sims 20D9




Food experiences in the tourism context is not only valued for being gustatory objects
but function as cultural gazéong (2004, 2(s definition of culinary tourism asthe

international participation in the food ways of anotparticipation including the consumption

preparation and presentation of a food cuisine, meal system or eating style considered as belong
to a culinary system not one o¥demonstrates that food experiences can take the form of

activities enabling visitors to learn about local foddese include but are not limited to

cooking workshops, culinary museum, food markets, food events, food trails and farm tours
(Boniface 2003

Culinary experiences much about celebrating local gastronomic traditioghlighting

the traditional significance is an important process in the promotion of gastronomic experience
across the worldrood experience can be described as outcomes of the commodification of

culinary memories developed either on the basis of the communal or personal perspectives
(Bessiere 2013Elements of traditional gastronomy prove to fulfil the social needs which

gradually fade out from modern worlthe emergencef mostalgic consumption demonstrates
that ¥ood represented not only good food in terms of taste, it also resonated with fond
childhood, celebrity occasions, and the pleasure of family togéRleako and Bucar 2014,
16818 .

However, not all traditional aspects are appreciated in the modern social casitext
demonstrated by ohen and Avieli2004, elements of traditional gastronomy can bssle
appealing if they starkly conflict with culinary norms upheld by pedfie development

culinary experiences necessitates the compromise traditional culture with modern context,
including modification of local recipes to satiate modern pgliees and Jenkins 20Ghd

meet with the contemporary health concgBiggess 2014; Kuhne et. 2010. By regarding
cultural transition as a social fa@ohen 1988; Shepherd 2Q08daptation of tradition is
inevitable when food travels from one period to anofiiehd Sharif et ak014).To be noted,

the growing significance of cosmopolitan society resulthe emergence of new culinary
items and identities developed by mixing and blending between tradition and mo@smaity

Hall and Mitchell, 2002; Chaney and Ryan, 2p12

The heightened significance of experieecenomy suggests that culinary experiences
are increasingly embedded in the process of creaRather than preserving culinary tradition

in its pristine stage, the significance of food experiences resides in the matter of using a variety
of strategiesn developing unigue impressive gastronomic experiefbesfluidity of culinary

experiences in tod&ytime suggests that culinary experiences is not only about the nostalgic
experience but also covers the appreciation of contemporary culinary créamman,
McMahonBeattie, and Wheatley 201l the 2% century, not only the discovery of other

cultures but also enjoyment and memorability brought by food experiences is regarded as the
core gastronomic experieng€sian and Wang 2004h this way, culinary tourism can be seen

as impression management to establish positive relationship between tourists a@idabists
Kastenholz, and Bianchi 201Given diverse meanings of food in tourigisrceptiongFields
2002 and various patterns of tourists in approaching local gastroridalyand Mitchell
2005, there are lots of opportunities for gastronomy to become a tourist attractor




Research Methods
Adopting the ethnographic methods as research design, this research project comprises
of several field trips to the market during 2&®14 where the researcher interviewed with

different groups of people including the manager and owner of the market, 15sded tand
six visitors Also, information from 19 visitors was drawn from opsrding questionnaires,

used to cope with the limitation for the researcher to approach visitors in f@senvation

took place on the same day of the interview where thearelser took notes of the rough plan
of the market, the surroundings of the market, the usage of the market space, the characteristics
of culinary products, and the behaviors of food traders and visitegsdata acquired were

analysed in themes in relati to the objective of the research, which is to find out the
characteristics of the mediation of tradition and modernity in culinary praducts

Findings

Gong Khong Marke(Thai G&3&a was established in 2006 by an Ayutthégesed
developeiwho rdused to have her real name stated in the research)wapeas passionate of
Thai history and cultur®pen from Thursday to Sundé@gom 10am to 5pr)the market sells

a variety of commodities including food items, decorative objects, handicraft pspthuatst
souvenirs, clothing item$he market has a canteen where several food traders are clustered

and seating is provided for aite food consumptioffhe market also organizes several cultural

activities including traditional performances and triadal religious ceremonies, and operates
traditional Thai wedding services for those who are interededt tourists are Thai visitors

who are in the middle of their visits to historic sites in Ayuthaya, with a small number of foreign
visitors includirg Chinese, Japanese and those from European countries

It is found that the negotiation between tradition and modernity in food experiences can
take diverse dimensiorighis includes the emphasis on the past, the compromise between the

past and the presem@nd the appropriation of modernity to the past

1. The emphasis on the past
The premodern life constitutes the overarching theme of the attraQimriously, the

establishment of the market is derived from the intention of the owneet@ctthe trational
way of life that exists in Ayutthaya period, referring to the periods of @iioméng the 14 and
18" centurywhen Ayuthaya served as the capital city of the Thai Kinggweviously known
as Siambefore the Siamese moved their capital to thea awhich is known as Bangkok
Metropolitan Region

The history of its locatior®Bang Saengsofrknown as the former location of customs
house in the period of Ayudhaya kingdom is usedadstination storytellingThe market

portrays itself as a trade artocated in front of the customs house, where traders settled their
trade after customs clearance proceddegiety of items are sold on site, reflecting the

characteristic of a customs office as a cluster of traders from all around the world
It is found that the emphasis on the past operates on both the edible asdilbien
experiences, as described below

Edible elements

According to the manager that food is a significant element that can complement
the traditional image of the market, despite reihy counted as the principle tourism
attractionApproximately 706of food items sold on site are traditional dishes that are

still consumed by the locals toda portion of food items sold in the market




demonstrates direct connection with the historypfithaya, such as Balfimnd an
assortment of eggplk based desserts which were introduced to Siam period by the

Portuguese settlers during Ayuthaya peridte connection between food and local
history is linked to local pridégdu Rand and Heath, 2008ome interviewed traders

reported the pride of their cultural identity through the food production, as justified by
the following comments

ZKanomtuat belongs to Ayuthayadn from Ayuthayal have run the stall for
three or four yeafs| want to sell Thai culture to foreigners, in particular the
trading culture like traditional Thai ieweam, and those that are fading from the
todays food scerfeUngri, kanomtuai trader, 2012, interview

The scope of traditiongstrayed in food experiences also extend to traditional
style desserts that are lesser common in tsdeiye A portion of oldfashioned culinary

products are central region that can be rarely found in large cities, for example,
tomklong, saikrok planaefiy and kanom fakbiial o be noted, when recruiting traders,

the manager preferred those who can prepare traditional Thai dishes, especially the ones
that gradually disappear from the current society

For a portion of the interviewed visitors, the avaiifpiof traditionakstyle

culinary products is related to the perception of local culture, the main theme promoted
by the markefThis can be exemplified by Sikar@914, interviewconsidered food as

a highlight of the market because understanding Igasironomy was central to his
interest Equally, for Nanta(2014, intervieyy food in the traditional markets was

attractive because they were related to the way of life in Ayuttiiayaistspersonal
food memories also account in tourdstgerpretation of traditional image in the market
This is exemplified by an interviewed trader, W14, interviey; a regular visitor
who reported that he chose to buy4ashioned food items such as Kluai Nab and Sago
not only because they were delicious babakminded him of his childhoddoreover,

according to tourists, the rarity of food in the contemporary scene as well as the superior
taste brought by the usage of local kAmw accounts for touristempression of

culinary experiences in the marked an extent, the superior gustatory quality brought
by traditional methods is viewed by tourists as unique experikocerding to Ploenta
(2014, interviewy food items are genuinely traditional which differentiate itself from
identical food items that aeerailable in other food venues

Moreover, tradition is also interpreted in terms of the usage of traditional
methods in preparing dish&ased on the interviews, most of the food traders selling

traditional dishes brought recipes from their childh@aich they inherited from their
ancestorp while few of them obtained ofdshioned dishes recipe by deléirningTo

an extent, the usage of diashioned method@gainst the modern techniques that are
commonly used by many traders in todagmeis viewed as a strategy to obtain a

1 Sweet made dfaby coconut square cake that are commonly consumed among the Thais

2 sweet made of traditional sweet made of coconut milk custard pudding, usuaéd $n small cup
3 sour and spicy smoked dried fish soup

4 snack made of sweet sausage with dried shredded fish
5 sweet made of deep fried pandan pancake




better quality of foodedfors and Westergren 201Phis can be seen from the following
comments made by an interviewed trader

3 dort use baking powder because it will distort the original taste of the roti
know that the baking powder can save cdststead, | choose to increase the
portion of ingredients like flour, eggs, sug@ompong, rotsaimai trader, 2012,
interview) 3

My kanomkrok is a highlight of the mark@&here are people coming to the
market justonly to visit my stallsl use traditional recipe which requires more
dedication than the one that is more common todeake rice flour from
scratch, unlike other people who simply use the dtought rice flour and mix

it with wateg .

For a numberfanterviewed visitors, the superior taste brought by the usage of
old techniques is perceived as competitive advantage of the prothistsan be

exemplified by Weeraworr2012, interviey who stated that old fashioned food
products available in the mi@et taste better than their counterparts sold elsewhere

Non-edible elements

It is found that nowdible elements also participate in enhancing the traditional
guality in food experiencebor many interviewed tourists, visual experiences can
enhanceculinary experiences on si#s affirmed by Nakorr2012, interviewy what
makes Gong Khong Market interesting is the presentation of Thaaqutern culture
that enables them to temporarily travel to the.past

A variety of visuals are used to evoke timage of ancient market, as seen from
the markes settings that depict traditiorstlle architecture such as ogaan thatched

roof houses, low rise stall, traditional style decorative items such as vases and
sculptureslt is found that many interviegd visitors perceived the traditional image

from the traditional character commodities, be it edible orattilnle onegsuch as toys,
souvenirs and decgriMoreover, the traditional image is also expressed in terms of
staged ritual performances, whichndae exemplified by ToAom danceglong drum
dancé and takibatrien (ceremony where the participants offer coins to mpnks
cultural events that are organized on a regular basis

The portrayal traditional image is reflected in the méskaolicy thatrequires
traders to wear traditional Thai costume and sit in therigsvstall, a typical character
of markets in prenodern timesThe market is nameXtong Khon§ meé&ningto bend
dowr? after the gestures of visitors who need to bend forward whendatith traders
Low-ise stalls reflect humbleness of traders, who position themselves lower than
visitors

Moreover, the manager also strongly encourages traders to incorporate elements
of traditional culture as part of their selling strategidss can be seen from many

traders using banana leaves in packaging food iteame traders intentionally use
traditionalstyle utensils to attract visitors to the food stdllss can be exemplified by




Sompong, a roBaimai trader2012, personal communi@a), intentionally uses a

charcoal cooking stove in cooking roti instead of oven in order to add extra flavour to
food as well as capture the intention of visitors to the market

In addition, it is found that the emphasis of traditional culture appdies
hospitality, defined as the holistic approach of receiving and welcoming guests in a
friendly manne Ottenbacher, Harrington, and Parsa 90that accompanies food and

drink experiencéHospitality is linked to the managempersnal memories, where it is
interpreted as the nature of pn@dern cultureThis is justified by the following quote

3 want to revive the local culturé/hen | go shopping in markets in Bangkok,
traders often scold at meseems like | take too mucimte to decide whether |
should it or nat am also asking myself whether the quality is omynetimes

| even think if the desserts will make me Yaell, it takes time and vendors are
angry| often end up without buying anythirigvonder why this hapens, why
they are only interested in money, why | taake a longer time to decidéey
often ask me to go away if | ddrbuy anythingThis really makes me feel
uncomfortable rhandger and owner, 2012, intervjew

The managés intention to portnathe image of the traditional community that
people are kind to each other is visible in the guidelines imposed on ti&ders
encourages traders to welcome anyone wishing to visit theifT$tialis set against the
trade atmosphere in large cities whéraders are less tolerant to visitors who spend a
lot of time browsing the items in their shops

It should be noted that the manager offers generosity to people by turning the
market into a public space where everyone can visit without being obligerdoase
items in the markeThe market allows tour groups, especially students who are in the
middle of the visit to historic site, to stop for lunch on the prerRissidents in Bang
Sangsom village and nearby can orgaaizgactivities on the premisgexcept alcohol
consumption because it goes against good conduct according to Buddhist five precepts

For some interviewed tourists, hospitality, besides being perceived as a positive
attribute to culinary experiences, can contribute to the authenticitye traditional
marketThis is affirmed by an interviewed visitor

2Gong Khong Market is genuinely locataders are very polite and give a warm
welcomeSome products are sold by trader associations, so it presents a more

natural character than @h markets that are more commercially oriented
(Kamron, 2013, personal communicafion 3

2. The compromise between the past and the present

Culinary experience in touristic markets is in parts resulted from efforts to adapt
traditional elements to contempoyasulinary preferenceSome traders intentionally modify
the original sweet recipes by reducing fat and sugar content in sweets to address the growing
health concerns in the contemporary society




No tourist complains about my food because Pdmiake t too sweeln general, babin
in other places are very sweHltey incorporate lots of sugaihere are some groups of
customers who are concerned about weight.Gaey doi want to have desserts that
taste too sweethis is why we make food less sweeustomers generally daérike
overly sweet foo@Suppattra, babin trader, 2012, intervjew 3

The mediation between tradition and modern consuming culture can be seen from the
appropriation of prenodern values and beliefs to contemporary food concEis can be

seen from the manager justify the significance of food safety by relating it to her perception of
premodern society where people were sincere and honest

4 always tell all the traders that we are kind people who live in thenpdern time.|

always emphasize hygiene and strongly prohibit the usage of ingredients that do harm
to the health in food preparatidimaders should treat their food products as if they are

made at home and they should see tourists as relatives who come baitkhiermisn
an occasional bas@012, interviewy . 3

3. Appropriation of the present to the past

Notwithstanding the dominance of traditional culture in the traditional market, certain
contemporary elements entered in the culinary experiences withoutrinigxfgth traditional
image of the markethe manager does not refrain traders from sellinglocad or modern

style culinary itemsSeveral no#ocal dishes(for example dishes from northeastern Thai
cuisingand nonThai dishegfor example foreign smks)are available on the sitéor many
interviewed visitors, the presence of both traditional products arttainonal products on
the premises is positive due to its contribution to the diversity of food choice in the market
The availability of ontemporary dishes can be linked to social characteristics of
AyuthayaAyuthaya, located along the trade route in southeast Asia, was a hub of foreign food
and ingredients to be introduced by the loc#s justified by the manager and owner of the
market, the presence of contemporary character is regarded teemde characteristiof
Ayuthaya period, where new types of food were continuously introduced in the city through
trading ships

2 Although Gong Khong Market positions itself as a traditionaketplace, food does

not have to be traditiona¥ou can see that some food items sold in the market are
modern oned hat is, according to the Thai history, new food items can come by ships
(2014, interviewy 3

Besides, the appropriation of contemporarjure to the traditional scene is seen from
the availability of local dishes that result from knbaw in the contemporary timehis is

exemplified by Saim&j a culinary speciality of Ayuthaya which was introduced by Muslim
residents in late 20century Jampapan 20)6/ery often this dessert is perceived as-old

fashioned dishes that date back to Ayuthaya period

Conclusion and Discussion

6 Roti served with sugar floss, a culinary speciality of Ayuthaya




Based on the field study of Gong Khong Market, the negotiation between tradition and
modernity n culinary experiences operates in diverse perspectivas reflects the

multidimensionality of homogenizatidreterogenization tension that characterieessocie
cultural fabric in the contemporary timé®od experiences demonstrates efforts to safiel

elements of traditional and local culture against global unified culture, as well as desire to
compromise tradition with the global consumption trefitie latter can be seen from the

availability of global cuisine products, and modification of culynaroducts to match with the
concept of wellness, food hygiene, all of which increasingly becomes buzzwords in the modern
social world The initiatives of the manager to recreate thenpodern food scene against

undesirable traits of modern society irates that food can respond to the emergence of slow
tourism, where food being regarded as a key enabling tourists to rediscover the meaning of life
against the banality of the modern wofRichards 200RIn addition, the homogenization and

heterogenization tension also opens the door to a new meaning of tradition winenet® lef
the modern life including recently created dishes and contemporary food scene, are
incorporated to support the narration of the past

The exploration of culinary experiences in terms of relationship between tradition and
modernity demonstrates theommaodification can enlighten the significance of tradition by
establishing the meaningful relationship between the past and ptheemwival of tradition

is operated in harmony with the contemporary fabYiith regards to the dynamic nature of

culture, the portrayal of tradition should be treated as the contemporary reflection of the past
memories rather than efforts to recover lost elements in th@gutern timesBased on the

findings, stakeholders reciprocally construct authenticity of foodreques by incorporating
communal history alongside with personal worldviews, as well as acting as gatekeepers of
tradition by adjusting elements of tradition in response to the modern preferences

The traditiommodernity relationship in food experiencésmonstrates that food can
integrated in the development of creative econdand being an innovative asset in creating
unique experience that can increase the marketability of the desti@aiore Williams, and
Hall 2002; Quan and Wang 200As the finding shows, the appropriation of tradition in

gastronomic experiences constitutes a means to deliver unique impressive experiences under
the theme of nostalgia @ontemporary desire of the paghe value of tradition in the context

of gastronomic experience resides not only in the consumption€dslitbned food but also
matters in the portrayal of nostalgic atmosphere that accompansie dmod consumption

and the translation of preodernvalues and beliefs into the quality of food handling and
foodserviceModernity is perceived to be an indispensable element in the process of narrating
tradition in the contemporary timghis is to ensure visitogositive experiences by preventing
tourists from negative cues as well as enhancing the expression of trdditaorbe concluded

that the creative delivery of gastronomic experiences is not a means to reduce the salience of
tradition but rather effectively helps situating tradition in thedern context
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Do Tourists Expect Travel Organizations to Be Socially Responsible?
A Grounded TheoryApproach
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Abstract
The objectives of thisesearch are firstly, to study tourist opinions towards travel
organizationswhich adoptCSR policies,and secondly, to understand toufiststeria in

purchasingourism productsA Grounded Theory was used as a tool to gather data from six
respondents wh had experiences using travel organizations to book their halldagslts

indicatedthatmost international tourists who came to Hua plimchased tourism products
online Tourists had little understanding about the concept of .J8By preferred travel

organizations which were honest, punctual, convenient, kept promises, prowpeltitive
priceand good value for moneVourists did not expect travel organizations to have CSR

practices
Keywords: travel organization; corporate social responsibil@$3R; tourist opinions;
grounded theory; online travel agency

Introduction
Corporate social responsibilit¢ SR has become an increasingly important issue for

companiesince the last 2 decad@yan, 2002; Falck & Heblich, 200Golja & Nizic,2010;
Brunk, 2010; European City Marketing,201Bhemainreasonshat increasethe public and
private sectofconcernfor CSRhave been the worldwide climate change, global warming,
sociceconomigoroblems and environmental degradatisna result of economic gansion
This global trenatallsfor all parties to take part in sharing the responsibil{tif$-DESA,
2017 Therefore, in the la®2 decadeshere has been a growing number of organizations
adopting CSRis part of theimanagement practicésowever, rgearctfound that the tourism
sector has beeafow to react to this trerirey & George, 20090ne of the studies in the area

of responsible tourism management statedtiieat was #ack of research 068SRfrom the
demand sidé-rey & George, 2009Therefore, it ismportant to understand consuniaeeds,

perceptiongndattitudedowardsCSRrelated productandcompanies adoptingSR practices
(Frey & George, 2009Based on this research gdqe author was interestéo conduct a

researchinto the demand side of tourism industty know whether theywxpected travel
organizationso adopt CSR practice& Groundedrheory Methodology wassed as a toab

explore the subject

Objectives
The objectives of this research were
1. To study tourisbpinionstowardgravel organizationhich adopCSR policies
2. To understand touristsriteria usedvhen purchasingpurism products




Literature Review

CSR in tourism industry

CSRis defined as the continuing commitment by business to contribute to economic
development while improving the quality of life of the workforce and their families, as well as,
of community and society at larggvBSCD, 2002 In tourism sector, CSRvas first

implemented in the late 1990s by international hotel corporaianspean @ies Marketing,
2014 CSR measures of tourism business comprise the responsible use of natural and cultural

resources, the minimization of pollution and waste, the conservation of landscapes, biodiversity
and cultural heritage, fair and responsible treatt of employees, suppliers and guests, the fair
use of local products and services as well as involvement and cooperation with local
communities to improve the quality of life of local peofiteropean Cities Marketing, 20114

Inoue and Le€010propo® that CSR can be divided into five different dimensions based on
types of stakeholder issud3 employee relations,)®roduct quality(proxy for consumer
relations, Jcommunitiedrelations, Jenvironmental issues, anfidiversity issuegproxy for
minoritieswwomen and supplie)s.

On the supply side of the tourism industry such as travel organizations and local service
providers, there are numerous artidleat discussedbouttour operators antesponsible
managemer(Miller, 2001; Budeanu, 2005; &y & George, 200/Someour operators adopted

CSRpractices in theibusines®nly about 2 decades agtompared with othendustrieghat
practices CSR, especially in the developing counthestourism industriiasbeen slowfFrey
& George, 2007; SHdon & Park, 2011 Manyarticlesdiscussedhat overseas and domestic

tour operatorcreatepositive economiémpact as well as negative environmental impact
(Miller, 2001; Ryan, 2002; Budeanu, 2005; Frey & George, P@&/tourism industryis

forecaseédto expand immensely in the futureany authorproposed thatavel organizations
should be more concerned about the impact they pose to soéisiaming an important

intermediaryole in the tourism industry, travel organizatishsuld adopt mor€SR practices
(eg.Miller,2001; Budeanu, 2003\t least, they shouldrovideenvironmentelatednformation

to educatéouristson responsible tourism

On the demand side of tourism indusyyyer, Edwards, Mistilis, Roman, & Scott
(2009 found that nany individuals, particularly in developed countries, have an increased

social and environmental consciousness, sgek authentic tourism experiencédfluent
consumers are turning to ethical consump{@oman, 2005 iDwyer et al, 2009 Dwyer et
al. (2009 positedthat travel organizationseedto adapt to the changing needstodirists

Tourism industry needs tmter to consumers who are more demanding, knowledgaadhle
adventurousTravel organizationthatcanpromptly adjust their products toemt the changing

new tourist requirements drkely to gain a competitive advanta@ieoue & Lee, 201D .

Grounded Theory (GT)

Grounded Theor{GT)is a systematic qualitative research methodology in the social
sciences which provides a vigorquecessof generatingheoriedfrom various dataMaftin,
Yancey, Turnerand Barry, 19860ne goal of a Ground Theory is to formulate hypotheses
based on conceptual ide&esearcheraim to verify the hypotheses that are generated by

repeatedlycomparing coneptualized data on different levels of abstraction, resulting in
deduced saturated hypothesAsother goal of a Grounded Theory is to discover the




generalized patterns of perceptions and thowgfhite subjectsn an issué\ Grounded Theory
does not ainfior the"truth"but to conceptualize what's going on by using empirical Gtger
& Strauss]1967 in Creswell, 2007 .

Creswell (2007, p64) outlined the procedures for conducting Grounded Theory
researches which can bemmarized in 3 fundamental s¢eps follows 1. Open codingthe

researcher forms categories of information about the phenomenon being studied by segmenting
information Within each category, the investigator finds several properties, or subcategories,

and looks for data to dimensiormd, or show the extreme possibilities on a continuum of, the
property; 2 Axial coding the researchesissembles the data in a new format, whereby

information is presented using a coding paradigm or logic diagrama visual modél The
researcher thedentifies a central phenomen@s., a central category about the phenomgnon
explores casual conditior(s.e., categories of conditions that influence the phenomenon
specifies strategie@.e., the action or interactions that result from the cengrenomeno)
identifies the context and intervening conditigne., the narrow and broad conditions that
influence the strategigsand delineates the consequenges the outcomes of the strategies
for this phenomenon;. elective codinghe resarcher writes astory linguthat connects the
categorieslf appropriate, the researcher can formulate hypotheses on the causal relationships
of phenomenon

Strauss & Corbin{1990 in Creswell, 20Qproposed several criteria for judging the
quality of agrounded theory researchhey are1l. How was the original sample collected and
on what grounds2.What major categories emerged?Y\hat are the incidents or indicators
that pointed to some major categoriesA\Vhat arethe hypotheses pertaining tonoeptual

relationsamong the categories?; 5 On what ground were they formulated and tested?; 6 Were
there instances whehgpotheses did not hold up against what was actually se¢f®yivere

theses discrepancy account for and how did they affect tlutHeges?

Research Methods
Grounded TheoryGT) was used in conducting this researdtne author gathered

information on touris& criteria used when purchasing tourism products frivavel
organizationsThe results indicated a set of common answers,aaset of common criteria
tourists used in buying tourism producks this research, there were no presupposed or
expected set of answefhere weralso no measurements matee results were opemded

and any useful concepts were used to formulatethgges regarding criteria used by tourists
in making decisionhe GT methodology allowed for an open space whereby all information

was taken into consideratioisignificant information wasecorded and used to form a
hypothesis

Data collection
Interviews were conductedin April 2010 with international tourists who had
experiences using the service of travel organizations such as tour operatase@gencies

Data werecollected by conductingasual indepth interviews with six international touds
However, for a GT research to be, eight respondentbetter(McCracken, 1988 Each
interviewtook about30- 40 minutes Due to the limited time, the researcher had to limit the
interviews to only six responderitoweverall the GT methodology poess were adhered. to




The researchenterviewednternationatouristsn HuaHin, a seaside resort destination
located 3 hours from Bangkokhe purpose of the interview was explained in order to make
sure interviewees were opened and relaXéeidentification card was showto prove the
researchés authenticity Several prepared questions were asked in order to stimulate the
interviewees to express their opemdedanswers Notesweretaken while interviews were
conducted
The researcher preparédimple generiquestiongoguide the interviewd hey were

Are youa visitor ?

Howdid you bookyourholidays ?

What service do yoexpect from a tour company ?

Whatdo youthink about theesponsibilities of a tousperator towards the society and
environment ?

PwpnPE

ResearchAnalysis
The researcher used theonstant comparative methoo take the information from

data collected and compdteem to emerging categoridsrst, theresearcher recorded and
transcribed all verbal content during the intews with the touristsOpén codingnd memos
were made for each interviewegummary of categorig®r all the six respondentsere
compiled and shown in Table The summary of all the relationships of categories, concepts,
and strategies were illustedin the2Axial coding diagrarh Diagram 3 A selective coding
(story line@was made to conclude the findings

Prior to the irdepth interview, a screening question was asked to verify that
respondents were qualifiels no questionnaire was used, thsearcher asked and recorded
all information, namelytheir gender, nationality, and all answers to the egmeted questions
Age were observed and estimaiRespondents were asked how theyli@mked their vacation,
and how many nightthey were stapg. Based on these questionsajor categories of the
respondents were identifiethe researcher did not ask about their income and other intrusive
guestionsin order to avoidmaking the intervieweebecominguncooperativelmportant

emerging concepts we foundand categorized in the axial diagram, where linkages between
categories could be understood visually

Full transcription ofespondentanswergan be read in AppendixArom the
transcription, open coding ssimmarized in Table.1




Table 1 Summary of the open coding and categories

Categories
Gender(C1) Male Does not expect tour operators to have (SB
Age (C2) 6570 [Sees good tour operators as being honest and keeping pror
Nationalty (C3) [ Belgian |(C6)

Purchase airline ticket onlif@8)
Type of stay
(CH Long-term
Gender(C1) Male [Does not expect tour operators to have (SB

Sees good tour operators as having vast variety of choices
Age (C2) 5560 |honestand keeping promisg£6)
Nationality (C3) | Finnish |Uses internet for purchasing airline tické®8)
Type of stay Has convenience and low price as the criteria when purcha
(C4 Long-term |tourism product$C7)
Gender(C1) Male Appreciates tour operators that adopt CEED)

Sees good tour operators as having punctual schéduig
Age (C2) 18 honestand keeping promisg£6)
Nationalty(C3) | English [Uses internet for purchasing tourism produ€8)
Type of stay Uses convenience and low price as the criteria when purch
(C4) Short-term|tourism product$C?7)

Sees good tour operators as having good yahjeyable
Gender(C1) Male productsand good servicgC6)
Age (C2) 50 Uses internet for purchasing airline tické@8)

Uses convenience and low price as the criteria when purch
Nationality (C3) | Australian |tourism product$C?7)

View safety as importarfC9)

Considers that local people at the host destination should ex
Type of stay concern about the environment and social impact from tourig
(CH Short-term|(C10)

Sees good tour operators as having good credibility and
Gender(C1) Male [reliabilty. (C6)
Age (C2) 55 Uses internet for purchasing airline tické@8)

Has less trust on local tour operators due to language barrie
Nationality (C3) Dutch |(C1)
Type of stay
(CH Long-term
Gender(Cl) Male Uses internet for purchasing airline tické&8)

Has convenience and low price as the criteria when purcha
Age (C2) 60 tourism product$C7)
Nationality (C3) | Norwegian
Type of stay
(C4) Long-stay




The Following are the summary of the open coding from Table 1

1 All respondents were international tourisfsjority werefrom Europe, aged around
50 - 65, and were longtay touristsAll of them had previous experience using
conventional travel organizations

1 All respondents arrangeldeir own traveprograms, bookealrline ticketshrough
online travel agencies, and made their own hotel reservatidew responderghave
their holiday homes in Thailand

1 Most respondentsadiittie or no understanding about CSR

1 Most respondentdid not consider CSR as an important factor in choosing which
travel organizations to buy tourism products from

1 Mostrespondentsaw honety and keeping promises as characteristics of good tour
companies

1 All respondents had made purchasing decision based on convenience, variety of
products and prices, value for money, and punctuality of the tour operators

From the above summary of operdow, several concepts were generated

Categories

C1 Gender

C2 Age

C3 Nationality

C4 Type of Stay

C5 Understand CSR? travel organizations should adopt CSR?

C6 Requirements for a good travel organizations

C7 Criteria used for purchasing tourisnopucts

C8 Method of purchasing tourism products

C9 Safety in tourism activities

C10 Concerns for local social and environmental impact by the locals

C11 Communication skills of local tour operators

Categories 5, 6 andwereselected as significagategories upon which most of the other
strategies were generatddhey are also anchors upon which core phenomenon and main

strategy were based updwge (C2), type of stayC4), and method of purchasin@8) were
causal conditions of the core phenomehecause they influenced tourfstscision making
Category9, 10, and 11 were not significantly related to the main strategy

The following diagram illustrates the relationship of ecategorywith variousstrategies
under a causal condition, and witha contextit also shows how the overall phenoméase

an impact on the local tourist destination




Open Coding Axial Coding
Categories Logic Diagram
Gandaricy)
Age (C2)
Nationality [C2) —— Y TN Strategy
Causal Core
\ Selecttravel
Type of stay |C4) Condition:
Phenomenon organizations based on
[ honesty and keeping
Understanding of Age(C2) litle  knowledgs Y © ping Consequence
- romises.
(SR and impartance . and understanding ° e
given to C5R (C5) Purchase via Social and
= internet (CB) of CSR, do not give Buy tourism products . .
environmenta
—_ importance to CSR basedon convenience, )
Definition of good Tvoe of st ) . impact on local
tour organizers (C6) lc\iplle stay when  purchasing variety of products gnd,, tourist
! tourism roduct iges, value for
. P RgEs. destination
Criteria used in (C5) maney, and
purchasing tourism punctuality C7)
products (C7) — e \—_,/ \ /
Purchasing tourism product ﬁ
via internet |CE)
Intervening Condition Context
Computer Literacy Tourist buying behavior
Current user of travel organization

Figurel: Axial Coding Logic Diagram

Explanation of the Axial Coding Diagram
Open coding categoriesonsist of factors which exert influences odme tcore
phenomenon and types of stratelyy this research, the factors that influence the core

phenomenon are adgpe of stayshort or longstay), and method of bookinGomputer literacy

is considered an intervening factor towards the stratéfmesists who are computer literate
may prefer to buy products onlifi&periencén dealing with travel organizations is considered
an intervening factor because tourists who haweh experienchave theopportunitiesto
compare amongthercompanies, in tersof priceservice, and whether or not they have a
CSR policy

Based on the categories outlined, two significant strategiesseleated

They are’select travel organizations based on honesty and keeping pra@@esnd
buy tourism products basexh convenience, variety of products and prices, value for money,
and punctualitfC7) pu .

Thecontext of the phenomenon in tinegsearch ishe tourist buying behavioCriteria
used by tourists in buying tourism products determine the -sgoioomic impacon the
destinationdHence theonsequence of the strategy used by tourists in this motled social
and environmental impact on local tourist communitié®vever, the degree of impact is not
determined and is beyond the scope of this research

Tourists who consider convenience and low price as their strategies may be willing to
buy tourism products even if it creates negative environmental impact, while tourists who place
importance on CSR will prefer to buy from companies who adopt a CSR .policy




Theselectiveeodingor “story linguof the phenomenon observed from this population
group can be stated as follaws
The majority of tourists are not aware of CSReir views ofgoodu travel
organizations includdonesty and keeping promis&seir criteria for purchasing

tourism products are convenience, variety of products and prices, value for money
and punctualityCSR policies of travel organizatiode not have any impact on their

choices

Validation
Strauss & Corbirfl990 proposed severalitgria for judging the quality of a grounded

theory researcihe following are answers to the questions posed in the criteria
Criteria 1How was the original sample collected? What grounds?

The researcher interviewed respondemt® were internationalourists and had
experience using conventional travel organizatibhsa Hin was selectetlecause it is

frequented by mainly international touriskse town is within 3 hours drive from Bangkok,
which is reasonable for the research to be performed wittiay&2The researcher was able to
interview only 6 respondents due to the time and resource constraint

Criteria 2What major categories emerged?

Four major categories emergdthey are 1. understanding of CSR and importance
given to CSR2. definition of good travebrganizers 3criteria used in purchasing tourism
productgl. method used in purchasing tourism product
Criteria 3What are the incidents or indicators that pointed to some major categories?

The incidents or indicators that pointed to ttmajor categories were the causal
conditions which were age, type of stay and internet booking mefined intervening

conditionswvere computer literacgndcurrent experience using travel organizations
Criteria 4What were some of the hypotheses peimagino conceptual relations?

The main hypothesis that pertained to conceptual relations is
The majority of tourists are not aware of the concept of CSRlambt give
importance on CSR as criteria when buying tourism products

Criteria 5 Were theranstances when hypotheses did not hold up against what was actually

seenHow were theses discrepancy accounted fdow did they affect the hypotheses?
The respondent daged 18 was different from the othédfi® understood well the

concept of CSRHowever, he did not consider CSR as a criteria used in purchasing tourism
productsThe theory holds even for this respondelatvever |t was slightly discrepant on the
fact that this respondent did hag®odiknowledge about CSR, while the story Igiatecthat
tourists hadlittlepknowledge of CSR

Discussiomnand Conclusion
The main objective of this research is to explore todogisionstowardsthe criteria

used in purchasing tourism produdts order to find theoretical answers to the research

guestions, the population sample should have been international tourists whoegeeat
users of travel organizatiot$owever, the respondents in this research were former users and

infrequent customers of travel organizatigikof them bought touris products onlingédence
the objectives of the research were only partially. iffe® respondents were unable to answer
how much importance they gave to travel organizations who adopted CSR, because they




purchasedboth airline tickets and rooms online, ribtough travel organizationgloreover,
they were unfamiliar with the concept of CSR

This researcfound that most international touridtgho came to Hua Hin purchased air
tickets and hotels onlin€hey had little understanding about the concept &® @8d preferred

travel organizations that were honest, kept promises, punctupt@nded convenience, low
price and value for monely is seen from the demand side of tourism indusiaytourists do

not have any requirements on social amdronmetally responsible travel organizations when
purchasing tourism productdowever, this does not prohibit the supply side to offer such

productsOne young respondent stated that if the company did some CSR activities, it would
be appreciated and they shibigt people know about As stated in the beginningwould be

more competitively advantagodsr providers to offer CSR or environmentatisjented
products

Limitations
This papethasonly six respondents, while a gogdsearch using the GT method
requires a minimum of eighHence the results are not considerebdust Most of the

respondents werggedbetween 50 65 yearsOnly one was aged 18he age distribution of
respondents was not sufficiently varibtbst of the respondentgere from Euope, while one

was from AustraliaThis research would have been more comprehensive if there were
respondents from other regions such as Asia, North America, Africa

Recommendations
Thefindingsand implication othisstudy shows that there n® demad for CSR of
travel organizations from the touris@ince a Grounded Theory Methodology is more

appropriate for conducting a pilot study, as a precursor to a major research, it is recommended
that a quantitativeesearclioe conductetb reconfirmthisfinding.
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Appendix 1

Detailed from the interviews with tourists
The researcher interviewed 6 tourists at a tourist destinationHkuahich wasa seaside

resortlocated 3 hours from Bangkolt the site the researcher gave introductadpurpose

of theinterview and presented AXidentification cardoprove her authenticitfhe researcher

posed several prepared questions in order to stimulate the interviewee to express their open
ended viewsDuring the interviews, all responses were mhteven though most of them were
beyond the questiofscopeMemos were taken after each interview

Open Codings

Records of thelnterviews (6 respondent$

1strespondent
Location White Sand Lodge Hotel, Hddin

Dateftime:5 April 2010 about 1801340 hours

RespondenA Belgian man, age betweéb-70years old

Ask Are youa tourist?and howdo youbookyourholidays?

The respondentsidedn Thailand and is a freelance journallde has a holiday residence in
HuaHin.He has been in Thailand forore than 35 years and is a frequent traveler

He used to buy tourism produdtem travel companies the pasbutlong time agoNow he
arrangesinytourist products by himself atdoks airline tickets cline.

Ask What do yoexpect from a tour gopany? Or what is a good tour company?

He says| wantto get everything thas said or described in the program or brochuirdon 3t
wantsto be misled .

Ask Whatdo youthink about the tour companyn terms of responsibility towards society or

envronment?
He saystourists wangood servicg Tourists mayudge atour company from the surface and

may not think anything deeper than tletch as whether the staff of them hgeed welfare
or not Ke thinksghat westerrfEuropean operatovéll expecttheir local operator® look after

their guestsBig tour operators may have some guidelines for local operators to fidkosaid

| sometimes was a freelance for a newspapdrl had online training on code of conduct or
business ethics

Memo: The tourists response was different from my preconceptitirat CSR was a known
concept, and that it has impacts on toutiskscisionmaking process in buying tourism
productsThe respondent in this interview only judged tour companies from the sunihciéda

not think about the compa#yresponsibilities toward staffhe respondent did not understand
the wordCSR After explaining the meaning and concept of CSR, he was able to understand
and gave an example of his company, which seemed to have gBopr@gam

2"d respondent
Location Takieb Beach, Hua Hin

Datetime:6 April, 2010 about1.00-11.30 hours
RespondenA Finnish man, agbetween 550 years old
Ask Are youa tourist and how digoubook youiholidays?
He booked his air ticket fromn online agencyFor a hotel he booked directly by himséie
comes to Hu&lin severatimes Each time he staybout 3 months




| askedwhy did youbookfromthis online agencyHe saidl lookedfor convenient flights and

| compared priceslde said'this online agency offered the best of both

Askwhat do you expect from a tour company? Or what is a good tour company?

He said”good agency should have good airlines, which meaosl choices of flights,
particularlydirect flights,and manyprice ranges of hotel rateslde expectedgencieto be
honest with price

Ask what do youhink about the tour compary terms of responsibility towards society or

environment?
Hesaid'| domt know about the social responsibility but | knthatthe tour compny in Finland

sentthe staff to inspedhe destinations arttelsbefore they sold p
Memo: It seems thatiouristswho come to stay faa long timearrange travel programs by
themselves They do not use a tour operatdhe interviewee did not know theord CSR

When | explained the concept to him, he was able to understand the meaning and gave an
exampleof the tour operator in Finland who adopted CSR

3 respondent
LocationHua Hin Village Market

Date 6 April, 2010 about 1201310 hours

A n English manage about 18 years ofdst finish high schogl

Ask Are you dourist and how digoubook youtholidays?

He said' | am a touristl booked a flight odine. For a hotel did not book in advancd just
wantto walk in to check the price andaige However, if Iwantedto travel locally,l would
buy from a local tour counterp

Askwhat do you expect from a tour company? Or what is a good tour company?

He saicheexpectedhonest pricegorrect timekeep promisen what is told in the progm and
follow thetime.

Ask what do youhink about the tour compariry terms of responsibility towards society or

environment?
He said'many peopld, believe will not look for CSR informatiorBut if a tour company has,

it will be a big plugt If companiesio something goodhey should let the people knpw

Memo: This respondent seemed to have a good knowledge about CSR, which is a rather new
conceptPerhaps it was due to the fact that he is of newer generation who has learned the
concept of CSR atchoolHowever, he did not expect that the tour company he boauglgm
products adopt a CSR poliddowever, if the company does some CSR activities, it will be
appreciated and they should let people know abdtiseéemed that education have an atip

on tourist8understanding and attitude towards CSR

4" respondent
LocationHua Hin Village Market

Date 6 April, 2010 about 113-1340 hours

An Australian man, age between-5% years oldmarried to Thai woman, seem to have high
education

Ask Are youa tourist and how digtoubookyour holidays?

He is a tourist from Australia and a frequent traveler to Thaildedoooked everything by
himself He used to book through a tour company in the past, long time ago




Ask what doyouexpect from a toucompany? Or what is a good tour company?

He saidl wantvalue for moneygood service and enjoyable tirhalso expect safety u

He said’| haveanimpression that Thai operators dot so concern about safety such as
overload boatgivinglive vests thado noffit tourists, or not giving live vests at all

Ask what doyouthink about the tour compaiiy terms of responsibility towards society or

environment?
He believes that tourists may not check about tour operst@acial responsibilitiput there

shouldoe a demand froilocal governmentHe thinks that touristdonot concermr care much

about local environment as long as they have a gooduirmiee believes that local tour
operators should conceidemandhould come from the governmebaw and regulationkas

to come from the governmenit from the touristd.aw should be enforcedlie feels that Thai
government has law but the law is not enforéext example, he does not like to see[Bople
sitting on a motor cycle without wearimglmetsand the police do not do anything about it
Memo: The interviewee gave interesting commentstthaists in his opinion do noaire much
aboutsocial or environment concernstbe hostourismdestinationLocal people and local
governmenshouldbe the ones to express concéta had impression thahai people do not

care about safetgnd tourism activities in Thailand are not adequately protected by good safety
measured his needs to be corrected

5 respondent
Location HuaHin Market Village

Date 6 April, 2010 at 1@0-14.30 hours

A Dutch man, age about 55 yednsth Thai wife)

Ask Are you a tourist and how diee book his holidays?

He is a resident of Thailand and a tourist to Hua Hin

Eight years ago, he used to use a tour opehar he arranged travel by himself

Ask What do yoexpect from a tour company? Or what is a good tour company?

He said reliabilitypand” Trustu He said in the past when he came to Thailand he would book
everything fronabroadHe thought thathai oper#orscould not speak Thai well and this made
him haveless trust on local operators

Ask what doyouthink about the tour compary terms of responsibility towards society or

environment?
His English was not so good and he did not understand the gusestien though | rephrased
the questiorHe commentethat Thai people do not speak English and he found it was difficult

to communicate
Memo: The respondent did not try to understand the questioanswer to the poinHe just
wanted to say somethimgt relating to the topic

At this pointl realized that the majority of tourist nowadays purchase tourism products via
internet because of its convenience and possibility to compare. pnieeaet has become so

wide spread that even old aged toungt® have not had internet in their school uses it to book
hotels and airlineslravel agencies are no longer the main channel of purchase of tourism

products

6™ respondent
Location Swensen Ice cream, Hhin

Date 6 April 2010 at about 22040 hours




A Norwegian woman with her husband, age betva&6b years oldretired

There are 2 people but | count as one since they are tagether

Ask Are you dourist and how digoubook youtholidays?

They are tourists who have a holiday home in-HuaTheycome to stay in Thailand 2 times
a year, each time for2 months They book theiflights on-line. They used to book through
touroperator but long time ago

| askedhow did they choose an dime agencyThey said that they checkeddd compared
prices

Askwhat do yoexpect from a tour company? Or what is a good tour company?

They no longer use a tour compaiyey said usually only firsttime travelerdo a new
destination will use a tour companyhey think that once the tourid¢eowthe destintion,
they will arrange everything by themselues

Ask what do youhink about the tour compary terms of responsibility towards society or

environment?
They said CSR would not be their criteria in selecting a tour operator

Memo: Initially they did rot understand the concept of CBRt after | explained the meaning,
they seemed to understamtiey didnot think that tourists ugeur operators nowadays assit
more convenient to book via the internet

It seemed that most tourists have little knayge about CSR especially the older generations
Hence most tourist do not give importance to CSR when buying tourism prddiostsourists

seemed to give highest importance to price, flexibility and convenience when purchasing
tourism product$sood tourorganizations are the ones who are honest, keep promises, reliable,

punctual and offer good value for money
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Abstract
The purpose of this paper was to study alEMBOK3s conceptual design model for

special events which related to the themé&zwhcious Hospitalifyin Thai context by imdepth
literature reviewsThere are three beneficial objectives for stufliPrbmoteand conserve the
identity of gracious hostality and culture in Thai contex@) Encourage the use of knowledge
domain in EMBORs conceptual design model that are consistent with the theme of special
event in Thai identity and)3 o be a good resource for further study regarding Thai gracious
hogitality, Thai identity and EMBOPR event conceptual desighhe Next step of this paper,

it will be used as a basis for development actions as well as it can offer basic information for
further research in special event of cultural fun fair in gracidws fospitality

Keywords: EMBOKS3s Conceptual DesigBpecial Event, Gracious Thai Hospitality,

Introduction
Overview of event business in 2017, it is likely to grovaipositive wayAs a result,

private entrepreneurs are starting to return to ma@etulation particularly in the group of
entertainment business such as concerts and performance Besidgs, the growth trend of
Thai event business will play importaiole in CLMV marketCambodia, Lao, Myanmar and
Vietnam), and in the same time, Thai is much potential to expand their business oversea, which

require much more unique and creative activity arrangements deriving the event to grow in
overall (Kunawong, 201y

Successfully the conceptual event design should be drive and focusing on aesthetics of
look and feel and come with functional qualities associated. Withple opportunity of

participation to engage in a five senses of ingaisight, smell, touch, tasted, and memorable
and unique happening for attendee experiences both of experience maker and experience
enhancer

Unigueness characteristic is important for making outstanding and impression of
special evenSo, the essencd dhainess are the way of life under fsanooki funjand mai

pen rau doift worry about i} attitudes to not get stressed out and to be kind and hospitable
towards otherd his characteristic makes Thai culture, the Thai way of lifeTdrad experiene
very unique, and sets Thailand apart from all other cour(tags, 2015Therefore, Thai event

organizers should pay much attention to the quality and sepvazeding, and in the same
time, they need to have effectivest management

Thus, The Event Management Body of Knowledge or EMBOK Model is a widely
recognized of international event organization and is also a tool for giving organizer to manage
the event efficiency through each domain and functional knowledgenhwbimprises three
dimensions Domains, Phases and Processes and five domain knowledge namely

administration, design, marketing, operations and Hskvever, using the conceptual design







